Before the
FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20544

In the Matter ofApplication by Verizon New
England, Inc., Bell Atlantic
Communications, Inc. (d/b/a Verizon Long
Distance), NYNEX Long Distance
Company (d/b/a Verizon Enterprise
Solutions), Verizon Global Networks, Inc., CC Docket No. 02-157
and Verizon Select Services (collectively,
“Verizon”) for Authorization to Provide In-
Region, InterLATA Services in the States of
Delaware and New Hampshire

Reply Declaration of

LEE L. SELWYN

on behalf of

AT&T Corp.

August 12, 2002



DECLARATION OF LEE L. SELWYN

TABLE OF CONTENTS

Introduction and Summary

The TRAC studies for New Hampshire and Delaware are not independent studies, but
rather were paid for and sponsored by a Washington, DC public relations firm whose
clients include Verizon, Qwest, SBC, BellSouth, and their industry lobbying
organization, the United States Telephone Association.

Due to faulty methodology, the New Hampshire and Delaware TRAC studies generate

highly inflated and utterly unrealistic estimates of the economic benefits to consumers

from Verizon’s entry into each state’s respective interLATA long distance market. 8

Conclusion 15

Attachments

1  Statement of Qualifications

2 Telecommunications Research and Action Center, IRS Form 990-EZ for Fiscal Years
Ending September 30, 1999, 2000 and 2001

3 Issue Dynamics Inc.: Company Description, Services, and Clients
4 VISA Statement Showing IDI Charge on Behalf of TRAC

5 Telecommunications Research and Action Center, “15 Months After 271 Relief: A
Study of Telephone Competition in New York”

an

— ECONOMICS AND
£ TECHNOLOGY, INC.



N —

10

Before the

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20544
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REPLY DECLARATION OF LEE L. SELWYN

Introduction and Summary

Lee L. Selwyn, of lawful age, declares and says as follows:

1. My name is Lee L. Selwyn; I am President of Economics and Technology, Inc. (“ETI”),

Two Center Plaza, Suite 400, Boston, Massachusetts 02108. ETI is a research and consulting

firm specializing in telecommunications and public utility regulation and public policy. My

Statement of Qualifications is annexed hereto as Attachment 1 and is made a part hereof. I have

been asked by AT&T to review the Comments by the Telecommunications Research and Action

Center (“TRAC”) submitted in the above-captioned proceeding, to analyze the New Hampshire
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and Delaware studies presented in Attachments 2 and 4, and to provide the Commission with the

results of my analyses.

2. TRAC defines itself as “the nation’s oldest and largest consumer group devoted
exclusively to consumer interests in telecommunications,” whose primary goal “is to promote

2 My Declaration addresses claims

the interests of residential telecommunications customers.
advanced by TRAC that Verizon’s entry into the in-region long distance market in New
Hampshire and Delaware will benefit the consumers of those states. TRAC’s claims rely upon
“studies” it produced that purport to quantify hundreds of millions of dollars in “savings”
realized by consumers in approximately ten states as a direct result of RBOC entry into the long
distance market in those states. This so-called consumer group is actually a creation of a
Washington, DC public relations firm whose clients include Verizon, all of the other RBOCs,
and the RBOCs’ lobbying organization, the United States Telephone Association (“USTA”). In
fact, the “chairman” of TRAC serves as a consultant to Verizon. Besides the matter of the
questionable objectivity of its authors, the TRAC studies reach spurious and results-driven
conclusions by making unfair “comparisons” involving the “best” Verizon rates with “average”
IXC long distance prices. The TRAC studies cannot be relied upon as supporting TRAC’s

various “consumer benefits” contentions regarding Verizon’s entry into the in-region interLATA

markets in New Hampshire and Delaware.

1. TRAC Comments, at Attachments 1 and 3.

2. TRAC Comments, at 2.
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3. Attached to its Comments, TRAC has submitted separate reports regarding the benefits
that it claims will flow to consumers following Verizon’s entry into the in-region interLATA
markets in New Hampshire and Delaware.’ According to these reports, within one year of
Verizon’s entry into the long distance market, New Hampshire and Delaware consumers could
save an estimated $71-million and $34-million in combined long distance and local savings,
respectively.* TRAC’s conclusions are not credible, because (1) although TRAC poses as an
advocate for consumer interests, the organization’s funding can be traced back to the RBOCs;
and (2) the methodology that TRAC employs is seriously flawed and grossly exaggerates the
savings consumers might plausibly obtain from RBOC long distance entry. Hence, any reliance
by the Commission upon the conclusions of these “studies” or upon any extrapolations or

inferences derived therefrom would be highly misplaced.

4. Verizon has issued numerous press releases relying upon TRAC’s conclusions to claim
that consumers will experience millions of dollars of benefit in the first year after it gains Section
271 approval. However, as I show later in this declaration, the benefits calculated by TRAC are
illusory. Indeed, New Hampshire Consumer Advocate Michael Holmes recently called them
“horse feathers.” The February 1, 2002 edition of the Concord, New Hampshire, Concord

Monitor quoted Mr. Holmes describing the studies as

3. See TRAC Comments, Attachment 2, “Projecting Residential Savings in New
Hampshire’s Telephone Market: One Year after Verizon’s Entry into the New Hampshire Long-
Distance Market” (“TRAC New Hampshire Study”), and Attachment 4, “Projecting Residential
Savings in Delaware’s Telephone Market: One Year after Verizon’s Entry into the Delaware
Long-Distance Market” (“TRAC Delaware Study”).

4. TRAC Comments, at 3-4.
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... biased because TRAC Chairman Samuel Simon founded another organization
that has performed consulting work for Verizon and other telecommunications
companies. “Sam Simon works for Verizon through a couple of organizations,” he
said. The primary group in question is Issues Dynamic Inc., a Washington firm
that specializes in public relations and management services. The consulting firm
claims that in 1993 it launched the Internet’s first corporate affairs Web site; that
corporation was Bell Atlantic, which later merged with GTE to form Verizon.”

The Concord Monitor article went on to report that Mr. Simon defends the objectivity of his
study, but quoted him as acknowledging that “I don’t hold myself out as a full-time consumer
advocate,” and that “I disclose all my relationships so there is no misrepresentation. I do work

for a lot of different organizations.”

The TRAC studies for New Hampshire and Delaware are not independent studies, but
rather were paid for and sponsored by a Washington, DC public relations firm whose
clients include Verizon, Qwest, SBC, BellSouth, and their industry lobbying organization,
the United States Telephone Association.

5. TRAC’s own characterization of its group as “promot[ing] the interests of residential
telecommunications customers” does not withstand scrutiny, because TRAC is neither
independent nor is there any basis to portray it as a consumer group. TRAC is registered as a
not-for-profit corporation organized under §501(c)(3) of the US Internal Revenue Code. As a
not-for-profit corporation, TRAC files an IRS Form 990-EZ return annually with the Internal

Revenue Service; these returns are supposed to be made public and are available from the

5. James Vazins, “Study favoring Verizon called into question,” Concord Monitor,
February 1, 2002.
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National Center for Charitable Statistics (NCCS).® Copies of TRAC’s Form 990-EZ for its fiscal
years ending September 30, 1999, 2000 and 2001 are provided as Attachment 2 to this

declaration.

6. TRAC’s Form 990-EZ filings list a post office box in Washington, DC as its mailing
address. In response to Schedule A, Part III, line 2 on each of the three TRAC Form 990-EZ

forms, TRAC states that

DURING THE YEAR, TELECOMMUNICATIONS RESEARCH & ACTION
CENTER PURCHASED GOODS AND SERVICES FROM AN AFFILIATED
TAXABLE ORGANIZATION NAMED ISSUE DYNAMICS, INC. ISSUE
DYNAMICS, INC. PROVIDED MANAGEMENT SERVICES AS WELL AS
OVERHEAD COSTS FOR FEES TO TELECOMMUNICATIONS ACTION &
RESEARCH CENTER [sic].

According to the Issue Dynamics, Inc. (“IDI””) web site, IDI is a public relations firm with
offices at 919 18th Street, NW, Washington, DC 20006. The IDI web site lists the firm’s clients,
a list that includes al/ of the regional Bells, including Verizon, and their principal trade and
lobbying organization, USTA.” In describing its various services, IDI states that it has “over
three decades of hands-on experience running associations and not-for-profit organizations,” and

that “Issue Dynamics Inc. offers clients a comprehensive package of services for association and

6. As ofJune 8, 1999, all 501(c) organizations — except private foundations — are
required to send copies of their three most recent Form 990 (as well as their Form 1023, the form
to apply for tax-exempt status) to anyone who requests them. The TRAC Form 990-EZs are
available at http://www.nccs.urban.org/990/.

7. http://www.idi.net/about/clients.vtml, accessed 8/12/02. Copies of the IDI website pages
appear in Attachment 3.
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not-for-profit management, including Database management; Membership recruitment; Direct
mail; Production of newsletters, press releases, annual reports and other publications;
Coordination of national conferences, seminars and workshops; Advisory committee
management; Legal representation and lobbying; [and] Internet services.” IDI states that it
“currently provides complete management services for: Alliance for Public Technology (APT)
[and] Telecommunications Research and Action Center (TRAC).” In addition, the Chairman of
their board of directors of TRAC, Samuel A. Simon, is also the President of Issue Dynamics,

Inc."

7. TRAC’s IRS Form 990-EZ for the fiscal year ending September 30, 2001 identifies
Total Revenues of $28,420, consisting of $643 from “Contributions, gifts, grants, and similar
amounts received,” $27,719 in “Program service revenue,” and $58 in “Investment income.”
Total expenses are shown as $49,782, producing an operating deficit of $21,362. TRAC’s
“expenses” include $31,500 in “Management Fees” presumably paid to IDI. TRAC’s net assets
as of the end of the 2001 fiscal year were a negative $85,442, funded entirely by “Accounts
Payable” of $102,145. The tax return does not disclose to whom the $102,145 is owed. A
review of TRAC’s Form 990-EZ for the previous two fiscal years (ending September 30, 1999
and 2000), also included in Attachment 2 to this Declaration, indicates Accounts Payable as of

September 30, 1999 of $50,648 and as of September 30, 2000 of $67,829; apparently no

8. http://www.idi.net/manage/, accessed 8/12/02.
9. 1d

10. http://www.idi.net/about/staff and http://www.trac.org/about/, accessed 8/12/02.
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payment on those accounts was made during FY 2000 or FY 2001. Thus, the annual operating
losses in both years appear to have been financed by increases in accounts payable. Since the
bulk of TRAC’s “expenses” during the three fiscal years consisted of “management fees”
presumably paid to IDI ($79,500 in all over the three fiscal years) and it is these “management
fees” that appear to make up the bulk of TRAC’s accounts payable, it would appear that IDI is

the entity that is financing most, if not all, of TRAC’s purportedly “independent” operations.

8. Finally, although the street address at which TRAC’s books are maintained (line 42 of
the return) has been redacted, the telephone number that is shown (202-263-2900) is listed on
IDI’s web site as IDI’s phone number."" The “affiliation” between TRAC and IDI is also
demonstrated by the fact that, when I ordered a copy of the TRAC New York study from TRAC,
the “merchant” that posted the $4 charge for the document to my VISA card was identified as
“Issue Dynamics Inc.” Attachment 4 to this Affidavit contains a copy of my VISA card
statement (with certain account information and other unrelated purchases redacted for privacy

and security reasons).

9. It seems highly unlikely that TRAC could have undertaken all of its various “studies”
and other activities for a total operating budget (net of “management fees’) of only about
$18,000." It is equally unlikely that true creditors would have allowed an entity with the kind of

financials that are shown on the IRS returns the ability to increase its payables debt by some

11. http://www.idi.net/flash.vtml, accessed 8/12/02.

12. Total expenses of $49,782 minus “management fees” of $31,500 for fiscal year 2001.
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$34,000 over the 2000 fiscal year. Not coincidentally, that increase of $34,316 in accounts
payable is fairly close to the $31,500 “management fee” that TRAC identifies as having paid,
presumably to IDI. We do not know, of course, whether that debt was subsequently forgiven by
IDI or otherwise settled, but inasmuch as nothing in the IDI web site would give the impression
that IDI is in the business of actually supporting financially any of the not-for-profit organ-
izations that it “runs,” there is certainly reason to believe that some (or all) of TRAC’s activities
are being supported in some manner by its Issue Dynamics, Inc. “affiliate” and/or by IDI’s
clients. Funneling support from clients to TRAC would be consistent with the kinds of services
that IDI describes on its web site, such as “Strategies for leveraging policy decision for
maximum political benefit,” “Development of proactive consumer education initiatives with
strategic stakeholders,” and “Creation and management of consumer advisory panels.”" In view
of Verizon’s (and the other RBOCs’) client relationship with IDI and IDI’s “affiliation” with and
“management” of TRAC, the Commission should recognize that TRAC is hardly the

“independent” disinterested source that it may portray itself to be.

Due to faulty methodology, the New Hampshire and Delaware TRAC studies generate
highly inflated and utterly unrealistic estimates of the economic benefits to consumers from
Verizon’s entry into each state’s respective interLATA long distance market.

10. Separate and apart from its author’s dubious credibility, the TRAC “study” itself
distorts the relationship between long distance prices being charged by Verizon vis-a-vis those

being offered by the non-BOC long distance providers in New Hampshire and Delaware, and as

13. http://www.idi.net/caffairs/, accessed 8/12/02.
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a result portrays as “benefits” price “differences” that do not in fact exist. Specifically, and as I
shall show, TRAC’s results are based upon a highly unfair, distorted, and inconsistent

comparison of Verizon and IXC long distance pricing.

11. Both the theory and the methodology of the New Hampshire and Delaware TRAC
studies are seriously flawed, because TRAC “compares” specific Verizon long distance pricing
plans with averages of prices being offered by other non-BOC carriers, many or even most of
which might themselves not be the best choice for a particular consumer. The correct
comparison — and one that TRAC did not perform — would be to compare the best Verizon
pricing plan with the best non-Verizon plan applicable to the particular customer’s calling
volume and other attributes. Instead, what TRAC did was to determine a “range” of savings
based upon “low-end” and “high-end” estimates of what customers might have been paying to

carriers other than Verizon.

12. TRAC’s “low-end” estimate compares the best Verizon long distance rate for
consumers with assumptions made by TRAC (and apparently without any specific evidentiary
basis) regarding the particular calling plans that TRAC had assumed that residential customers
likely subscribed to before switching to Verizon for long distance service. In so doing, TRAC
was not comparing “best” with “best,” but was instead relating Verizon’s “best” with a

composite of various other carrier offerings.
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13. TRAC’s so-called “high-end” estimate is derived from a “comparison” of the best
Verizon long distance plan with industry average rates."* These industry average rates were
determined by calculating a simple arithmetic average of the prices being charged by the
“highest priced competitor” with those being charged by the “lowest priced competitor” within
each of the service “baskets” examined by TRAC. This approach virtually guarantees erroneous
and overstated results, since clearly not all rate plans for all companies are intended or designed
to be attractive to all customers. Because individual customers exhibit decidedly varying calling
habits, there will inevitably be some extremely high competitive rates in each calling basket that
are essentially irrelevant for any customer whose calling habits would clearly not justify

acceptance of such a plan.

14. In order to provide an example, it is necessary to refer back to an earlier TRAC study of
Verizon New York, where TRAC still showed the underlying detail for its calculations.” In the
more recent New Hampshire and Delaware studies, TRAC has eliminated this detail, which
obscures the flaws in its methodology. However, TRAC expressly states in the New Hampshire
and Delaware studies that it is using the same methodology it employed in the earlier New York

study'® (and that it has used in the various “clone” analyses it has done since April 2001). Thus,

14. TRAC, “15 Months After 271 Relief: A Study of Telephone Competition In New York,”
April 25, 2001 (“TRAC New York Study”), at Table 1. A copy of the TRAC New York Study
appears in Attachment 5. See also, TRAC New Hampshire Study, Appendix A — Methodology
and TRAC Delaware Study, Appendix A — Methodology.

15. See TRAC New York Study.

16. TRAC New Hampshire Study, Appendix A — Methodology and TRAC Delaware Study,
(continued...)
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my criticisms of the methodology in the New York study apply equally to TRAC’s New

Hampshire and Delaware reports.

15. Inthe New York study, TRAC’s Basket 18 includes a highest priced competitor at
$349.37 and a lowest priced competitor at $101.27. When averaged, the non-Verizon price-out
for this basket is $225.32, which TRAC then compares with the “lowest priced Verizon” plan at
$138.42. On the basis of this “comparison,” TRAC ascribes a net “savings” of $86.90 (i.e.,
$225.32 minus $138.42) for customers in this basket, which it then causally attributes to
Verizon’s long distance entry. Of course, that “average savings” would arise only if the
distribution of customers across the full range of prices in the basket were uniform, i.e., where
the customer is assumed to be as likely to purchase the most expensive (i.e., the $349.37) service
as the least expensive (i.e., the $101.27) service. This critical underpinning of the TRAC
methodology is obviously absurd, because customers are far more likely to select providers and
plans at the low end of the range than at its mid-point. Thus, TRAC is comparing the lowest
priced Verizon plan with an average, inflated by pricing plans that would never have even been
considered, let alone adopted, by customers. If the Verizon plan were compared with the lowest
priced competing service instead of the average of the highest and lowest, TRAC predicts that

the New York savings would actually have been a negative $1,368,500." Thus, Verizon’s

16. (...continued)
Appendix A — Methodology.

17. TRAC New York Study, Table 1. In the above example for Basket 18, the result for that
basket would have been a negative $37.15, i.e., the Verizon “best” pricing plan is actually
$37.15 above the lowest priced IXC plan.
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pricing plans, when appropriately applied to consumers based upon their actual calling
requirements and assuming reasonably rational and informed customer behavior, indicate that
Verizon’s entry into the long distance market provides consumers with no competitive gain
whatsoever. But by comparing the industry average pricing plan to the best pricing plan being
offered by Verizon, TRAC virtually guarantees that Verizon’s offerings will portray “significant
savings.” Yet if the same TRAC methodology were used to compare a consumer’s most
beneficial AT&T, MCI or Sprint rate plan with that same “industry average,” the IXC services
would present the same — or even greater — “consumer benefit” as TRAC ascribes solely to

Verizon’s offerings.

16. In TRAC’s New Hampshire and Delaware studies, the spreadsheet that shows TRAC’s
calculations has been greatly compressed, so that the averaging I just described is not shown
(although it still occurs). Another modification in formatting since the time of the New York
study has been the elimination of the “basket” designation (baskets 1 through 18), in favor of a
descriptive name (e.g., “Heavy Night & Weekend 180 Calls). However, there are still 18
groupings, which presumably correspond to the 18 baskets identified in the original New York

study.

17. TRAC’s “low-end estimate” compares the most advantageous Verizon plan with the
most advantageous plan being offered by a simple arithmetic average of the corresponding
AT&T and MCI offerings (rather than the entire IXC industry) specifically. TRAC compares

Verizon’s lowest price plan for a particular customer group with the lowest rates for MCI and
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AT&T for this customer group.'® Under this approach, TRAC ignores entirely the pricing plans
being offered by all other IXCs, many of which have more favorable rates for some customers
than either MCI or AT&T. However, even after narrowing a consumer’s choices to AT&T, MCI
or Verizon, TRAC ensures that its “savings” calculation is further inflated by then averaging the
AT&T and MCI “savings.” By performing this arithmetic sleight-of-hand, “savings” from
Verizon’s entry jump from $21-million (comparing Verizon rates to AT&T rates for all
customers) to $79-million (when averaging in MCI’s higher rates)."” In addition, later
applications of this same “study” contain the notation that “[t]he predictions of savings drop
when TRAC assumes that the consumers affected were more likely to be customers of AT&T or
WorldCom as those consumers were most likely already subscribers to a cost-efficient calling

9920

plan.

18. Thus, it appears that for the numbers in both the “low-end estimate” and the “high-end
estimate,” TRAC compares the optimal Verizon long distance plan with a less-than-optimal plan
being offered by a composite Verizon competitor. Finally, there is little or no indication that
Verizon actually markets its plans so as to realize the hypothetical savings cited by TRAC. If

Verizon markets and sells its long distance service to in-bound local service customers using

18. TRAC New York Study, at Table 2.
19. 1d.

20. TRAC, “Projected Residential Consumer Telephone Savings: An Investigation of
Expected Savings One Year After RBOC Entry Into Long-Distance Markets in Florida, Illinois,
Georgia and Pennsylvania,” at 11, available at http://trac.policy.net/relatives/17340.pdf, accessed
8/9/02.
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Verizon New Hampshire or Verizon Delaware local service representatives, it is much more
likely that those individuals will be given a “hierarchy” of calling plans to “recommend,”
offering a different service plan option (such as a plan with no monthly fee) only when a
customer rejects the plan originally offered. Any long distance carrier would be able to use the
same bogus TRAC methodology to claim millions of dollars in savings for consumers. Such
claims, therefore, hardly confirm or demonstrate any actual consumer benefit arising from

Verizon’s entry into the long distance market.

19. It is particularly noteworthy that Verizon is currently offering long distance service in
its formerly-GTE jurisdictions (where Section 271 authority is not required) at the same
interstate rates that it offers in New York and its other “271" states. Thus, if TRAC or Verizon
or anybody else were to apply exactly the same TRAC New York methodology to the former GTE
jurisdictions, comparing potential consumer savings from selecting Verizon for long distance
service over non-BOC carriers, the “consumer benefit” would be the same as that which TRAC
ascribes to Verizon’s entry in New York, and those “benefits” would be attained without BOC
entry into those states’ long distance markets. More generally, one could apply the TRAC
methodology to any one carrier, comparing its best prices with the average of its rivals’ prices,
and “conclude” that consumers would save money by switching to that carrier. This entirely
unremarkable result can hardly be afforded any weight in demonstrating that Verizon’s entry
into the New Hampshire and Delaware interLATA markets would produce any net public benefit

or otherwise be in the public interest.
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Conclusion

20. TRAC is not the independent consumer organization it holds itself out to be. Rather, it
is an organization controlled by an RBOC-sponsored public relations firm whose sole purpose is
to influence public opinion in support of IDI’s clients” goals. Like TRAC’s previous reports for
other states, the New Hampshire and Delaware “studies™ being offered by TRAC in this
proceeding as evidence of the benefits that will inure to residential customers following
Verizon’s entry into the interLATA markets rely upon a grossly flawed, results-driven

methodology that leads to entirely meaningless conclusions. TRAC’s filing in this proceeding is

therefore meritless and should be wholly disregarded by the Commission.

The foregoing statements are true and correct to the best of my knowledge, information and

belief.

LEE L. SELWYN f\)

=
‘zT‘ ECONOMICS AND
El/s TECHNOLOGY. Inc.
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DR. LEE L. SELWYN

Dr. Lee L. Selwyn has been actively involved in the telecommunications field for more
than twenty-five years, and is an internationally recognized authority on telecommunications
regulation, economics and public policy. Dr. Selwyn founded the firm of Economics and
Technology, Inc. in 1972, and has served as its President since that date. He received his Ph.D.
degree from the Alfred P. Sloan School of Management at the Massachusetts Institute of Tech-
nology. He also holds a Master of Science degree in Industrial Management from MIT and a
Bachelor of Arts degree with honors in Economics from Queens College of the City University
of New York.

Dr. Selwyn has testified as an expert on rate design, service cost analysis, form of
regulation, and other telecommunications policy issues in telecommunications regulatory
proceedings before some forty state commissions, the Federal Communications Commission and
the Canadian Radio-television and Telecommunications Commission, among others. He has
appeared as a witness on behalf of commercial organizations, non-profit institutions, as well as
local, state and federal government authorities responsible for telecommunications regul ation and
consumer advocacy.

He has served or is now serving as a consultant to numerous state utilities commissions
including those in Arizona, Minnesota, Kansas, Kentucky, the District of Columbia, Connecticut,
California, Delaware, Maine, Massachusetts, New Hampshire, Vermont, New Mexico, Wisconsin
and Washington State, the Office of Telecommunications Policy (Executive Office of the
President), the National Telecommunications and Information Administration, the Federal
Communications Commission, the Canadian Radio-televison and Telecommunications
Commission, the United Kingdom Office of Telecommunications, and the Secretaria de
Comunicaciones y Transportes of the Republic of Mexico. He has also served as an advisor on
telecommunications regulatory matters to the International Communications Association and the
Ad Hoc Telecommunications Users Committee, as well as to a number of maor corporate
telecommunications users, information services providers, paging and cellular carriers, and
specialized access services carriers.

Dr. Selwyn has presented testimony as an invited witness before the U.S. House of Repre-
sentatives Subcommittee on Telecommunications, Consumer Protection and Finance and before
the U.S. Senate Judiciary Committee, on subjects dealing with restructuring and deregulation of
portions of the telecommunications industry.

In 1970, he was awarded a Post-Doctoral Research Grant in Public Utility Economics
under a program sponsored by the American Telephone and Telegraph Company, to conduct
research on the economic effects of telephone rate structures upon the computer time sharing
industry. Thiswork was conducted at Harvard University’s Program on Technology and Society,

an

— ECONOMICS AND
s TECHNOLOGY, INC.



Dr. Lee L. Selwyn (continued)

where he was appointed as a Research Associate. Dr. Selwyn was also a member of the faculty
at the College of Business Administration at Boston University from 1968 until 1973, where he
taught courses in economics, finance and management information systems.

Dr. Selwyn has published numerous papers and articles in professional and trade journals

on the subject of telecommunications service regulation, cost methodology, rate design and
pricing policy. These have included:

an

“Taxes, Corporate Financial Policy and Return to Investors’
National Tax Journal, Vol. XX, No.4, December 1967.

“Pricing Telephone Terminal Equipment Under Competition”
Public Utilities Fortnightly, December 8, 1977.

“Deregulation, Competition, and Regulatory Responsibility in the
Telecommunications Industry”

Presented at the 1979 Rate Symposium on Problems of Regulated Industries -
Soonsored by: The American University, Foster Associates, Inc., Missouri
Public Service Commission, University of Missouri-Columbia, Kansas City,

MO, February 11 - 14, 1979.

“Sifting Out the Economic Costs of Terminal Equipment Services’
Telephone Engineer and Management, October 15, 1979.

“Usage-Sensitive Pricing” (with G. F. Borton)
(athree part series)
Telephony, January 7, 28, February 11, 1980.

“Perspectives on Usage-Sensitive Pricing”
Public Utilities Fortnightly, May 7, 1981.

“Diversification, Deregulation, and Increased Uncertainty in the Public Utility

Industries’
Comments Presented at the Thirteenth Annual Conference of the Institute of

Public Utilities, Williamsburg, VA - December 14 - 16, 1981.

“Local Telephone Pricing: Is There a Better Way?, The Costs of LMS Exceed
its Benefits: a Report on Recent U.S. Experience.”

Proceedings of a conference held at Montreal, Quebec - Sponsored by
Canadian Radio-Television and Telecommunications Commission and The
Centre for the Study of Regulated Industries, McGill University, May 2 - 4,

1984.
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Dr. Lee L. Selwyn (continued)

“Long-Run Regulation of AT&T: A Key Element of A Competitive
Telecommunications Policy”
Telematics, August 1984.

“Is Equal Access an Adequate Justification for Removing Restrictions on BOC
Diversification?’

Presented at the Institute of Public Utilities Eighteenth Annual Conference,
Williamsburg, VA - December 8 - 10, 1986.

“Market Power and Competition Under an Equal Access Environment”
Presented at the Sxteenth Annual Conference, “ Impact of Deregulation and
Market Forces on Public Utilities: The Future Role of Regulation”
Institute of Public Utilities, Michigan State University, Williamsburg, VA -
December 3 - 5, 1987.

“Contestable Markets: Theory vs. Fact”

Presented at the Conference on Current Issues in Telephone Regulations:
Dominance and Cost Allocation in Interexchange Markets - Center for Legal
and Regulatory Sudies Department of Management Science and Information
Systems - Graduate School of Business, University of Texas at Austin, October
5, 1987.

“The Sources and Exercise of Market Power in the Market for Interexchange
Telecommunications Services’

Presented at the Nineteenth Annual Conference - “ Alternatives to Traditional
Regulation: Options for Reform” - Institute of Public Utilities, Michigan Sate
University, Williamsburg, VA, December, 1987.

“Assessing Market Power and Competition in The Telecommunications
Industry: Toward an Empirical Foundation for Regulatory Reform”
Federal Communications Law Journal, Vol. 40 Num. 2, April 1988.

“A Perspective on Price Caps as a Substitute for Traditional Revenue
Requirements Regulation”

Presented at the Twentieth Annual Conference - “ New Regulatory Concepts,
Issues and Controversies’ - Institute of Public Utilities, Michigan Sate
University, Williamsburg, VA, December, 1988.

“The Sustainability of Competition in Light of New Technologies’ (with D. N.
Townsend and P. D. Kravtin)

Presented at the Twentieth Annual Conference - Institute of Public Utilities
Michigan State University, Williamsburg, VA, December, 1988.
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Dr. Lee L. Selwyn (continued)

“Adapting Telecom Regulation to Industry Change: Promoting Devel opment
Without Compromising Ratepayer Protection” (with S. C. Lundquist)
|[EEE Communications Magazine, January, 1989.

“The Role of Cost Based Pricing of Telecommunications Services in the Age
of Technology and Competition”

Presented at National Regulatory Research Institute Conference, Seattle, July
20, 1990.

“A Public Good/Private Good Framework for Identifying POTS Objectives for
the Public Switched Network” (with Patricia D. Kravtin and Paul S. Keller)
Columbus, Ohio: National Regulatory Research Institute, September 1991.

“Telecommunications Regulation and Infrastructure Development: Alternative
Models for the Public/Private Partnership”

Prepared for the Economic Symposium of the International Telecommunications
Union Europe Telecom '92 Conference, Budapest, Hungary, October 15, 1992.

“Efficient Infrastructure Development and the Local Telephone Company’s
Role in Competitive Industry Environment” Presented at the Twenty-Fourth
Annual Conference, Institute of Public Utilities, Graduate School of Business,
Michigan Sate University, “ Shifting Boundaries between Regulation and
Competition in Telecommunications and Energy” , Williamsburg, VA,
December 1992.

“Measurement of Telecommunications Productivity: Methods, Applications and
Limitations” (with Frangoise M. Clottes)

Presented at Organisation for Economic Cooperation and Development,
Working Party on Telecommunication and Information Services Policies, ‘93
Conference “ Defining Performance Indicators for Competitive
Telecommunications Markets’ , Paris, France, February 8-9, 1993.

“Telecommunications Investment and Economic Development: Achieving
efficiency and balance among competing public policy and stakeholder
interests’

Presented at the 105th Annual Convention and Regulatory Symposium,
National Association of Regulatory Utility Commissioners, New York,
November 18, 1993.

“The Potential for Competition in the Market for Local Telephone Services’
(with David N. Townsend and Paul S. Keller)

Presented at the Organization for Economic Cooperation and Devel opment
Workshop on Telecommunication Infrastructure Competition, December 6-7,
1993.
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Dr. Lee L. Selwyn (continued)

“Market Failure in Open Telecommunications Networks: Defining the new
natural monopoly,” Utilities Policy, Val. 4, No. 1, January 1994,

The Enduring Local Bottleneck: Monopoly Power and the Local Exchange
Carriers, (with Susan M. Gately, et a) a report prepared by ETI and Hatfield
Associates, Inc. for AT&T, MCI and CompTel, February 1994.

Commercially Feasible Resale of Local Telecommunications Services. An
Essential Step in the Transition to Effective Local Competition, (Susan M.
Gately, et al) areport prepared by ETI for AT&T, July 1995.

“Efficient Public Investment in Telecommunications Infrastructure”
Land Economics, Vol 71, No.3, August 1995.

Funding Universal Service: Maximizing Penetration and Efficiency in a
Competitive Local Service Environment, Lee L. Selwyn with Susan M.
Baldwin, under the direction of Donald Shepheard, A Time Warner
Communications Policy White Paper, September 1995.

Stranded Investment and the New Regulatory Bargain, Lee L. Selwyn with
Susan M. Baldwin, under the direction of Donald Shepheard, A Time Warner
Communications Policy White Paper, September 1995

“Market Failure in Open Telecommunications Networks: Defining the new
natural monopoly,” in Networks, Infrastructure, and the New Task for
Regulation, by Werner Sichel and Donal L. Alexander, eds., University of
Michigan Press, 1996.

Establishing Effective Local Exchange Competition: A Recommended
Approach Based Upon an Analysis of the United States Experience, Lee L.
Selwyn, paper prepared for the Canadian Cable Television Association and
filed as evidence in Telecom Public Notice CRTC 95-96, Local Interconnection
and Network Component, January 26, 1996.

The Cost of Universal Service, A Critical Assessment of the Benchmark Cost
Model, Susan M. Baldwin with Lee L. Selwyn, a report prepared by Economics
and Technology, Inc. on behalf of the National Cable Television Association
and submitted with Comments in FCC Docket No. CC-96-45, April 1996.

Economic Considerations in the Evaluation of Alternative Digital Television
Proposals, Lee L. Selwyn (as Economic Consultant), paper prepared for the
Computer Industry Coalition on Advanced Television Service, filed with
comments in FCC MM Docket No. 87-268, In the Matter of Advanced
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Dr. Lee L. Selwyn (continued)

Television Systems and Their Impact Upon the Existing Television Broadcast

Service, July 11, 1996.

Assessing Incumbent LEC Claims to Special Revenue Recovery Mechanisms:
Revenue opportunities, market assessments, and further empirical analysis of
the "Gap" between embedded and forward-looking costs, Patricia D. Kravtin

and Lee L. Selwyn, In the Matter of Access Charge Reform, in CC Docket No.

96-262, January 29, 1997.
The Use of Forward-Looking Economic Cost Proxy Models, Susan M. Baldwin
and Lee L. Selwyn, Economics and Technology, Inc., February 1997.

The Effect of Internet Use On The Nation's Telephone Network, Lee L. Selwyn
and Joseph W. Laszlo, a report prepared for the Internet Access Coalition, July

22, 1997.
Regulatory Treatment of ILEC Operations Support Systems Costs, Lee L.
Selwyn, Economics and Technology, Inc., September 1997.

The "Connecticut Experience" with Telecommunications Competition: A Case
in Getting it Wrong, Lee L. Selwyn, Helen E. Golding and Susan M. Gately,

Economics and Technology, Inc., February 1998.

Where Have All The Numbers Gone?: Long-term Area Code Relief Policies
and the Need for Short-term Reform, prepared by Economics and Technology,
Inc. for the Ad Hoc Telecommunications Users Committee, International

Communications Association, March 1998.
Broken Promises: A Review of Bell Atlantic-Pennsylvania’'s Performance

Under Chapter 30, Lee L. Selwyn, Sonia N. Jorge and Patricia D. Kravtin,

Economics and Technology, Inc., June 1998.
Building A Broadband America: The Competitive Keys to the Future of the
Internet, Lee L. Selwyn, Patricia D. Kravtin and Scott A. Coleman, a report
prepared for the Competitive Broadband Coalition, May 1999.
Bringing Broadband to Rural America: Investment and Innovation In the Wake

of the Telecom Act, Lee L. Selwyn, Scott C. Lundquist and Scott A. Coleman,
a report prepared for the Competitive Broadband Coalition, September 1999.

Dr. Selwyn has been an invited speaker at numerous seminars and conferences on
telecommunications regulation and policy, including meetings and workshops sponsored by the

National Telecommunications and Information Administration, the National Association of
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Dr. Lee L. Selwyn (continued)

Regulatory Utility Commissioners, the U.S. General Services Administration, the Institute of

Public Utilities at Michigan State University, the National Regulatory Research Institute at Ohio

State University, the Harvard University Program on Information Resources Policy, the Columbia
University Institute for Tele-Information, the International Communications Association, the Tele-
Communications Association, the Western Conference of Public Service Commissioners, at the
New England, Mid-America, Southern and Western regional PUC/PSC conferences, as well as
at numerous conferences and workshops sponsored by individual regulatory agencies.
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Telecommunications Research and Action Center

IRS Form 990-EZ for Fiscal Years Ending
September 30, 1999, 2000 and 2001



SCANNED MR2772

Form 990-EZ

Departrnent n: the Treasury
Intenal Revenue Service

Short Form

Return of Organization Exempt From Income Tax

Under seciton 501(c) of the internal Revenue Cods (excepl black lung tenefit trust or
private foundatlon), section 527, or section 4947(2}(1) nonexempt charitable trust
P For organizations with gross receipts fess than $100,000 and total assets

less than $250,000 at the end of the year

P The orgaruzation may have to use a copy of this return to satisfy state reporting requirements

OMB No 1545-1150

2000

Open tz Publlc
Inspestion

A For the 2000 calendar year, or {ax year beginning QCT 1, 2000 andending SEP 130,

2001

B Cneck I € Name of organization

applicable. [Plesse

[ 1¢3we | TELECOMMUNICATIONS RESEARCH & ACTION

label or

[]2epe [omtor CENTER

D Employer identificaticn number

52-0988429

Ini type
[ 1Rim s

Number and street {or P O box it maili1s not delivered to street address)

roa [Setelp . 0. BOX 12038

Roomssuite |E Telephone no
(202)263-2900

instruc-
Amended | tons
mtum

City or town, state or country, and ZIP + 4

WASHINGTON, DC 20005

F Check ™ [__J it application pending

G Accounling method

(] cash Accrual [ Other {specity) P

>

H Enter 4-digit group exermption ng (GEN}

| Organization type (check only one}— 501{c) { 3 } 4 (nsert no ) D 527 or

{1 a9a7(2y(1)

» Seclion 501(c)(3) organizations and 4947(a)(1) nonexempt charitabie trusts must attach a completed Schedule A (Form 990 or 950-EZ)

J Check if the organrzation's gross receipts are normally not more than $25,000 The organization need not file a return with the IRS, but of the

organization received a Form 990 Package in the mail, it should fils a return without financial data_Some states require a complete return

X _Add back {ines 5b, 6b, and 7b, to line 9 to delermne gross receipts, f $100,000 or more, file Fosm 990 instead of Form 990-E2 __ p  § 28,420.
L Check this box f the organrzation 1s not required to attach Schedule B {Form 990 or 990-E2Z) >
] Part 1 1 Revenue, Expenses, and Changes In Net Assets or Fund Balances
1 Contnbutions, grits, grants, and similar amounts receved 1 643.
2 Program sarvice revenue including government fees and contracts 2 27,719.
3  Membership dues and assessments 3
4  Investment ncome 4 58.
Sa Gross amount from sale of assets other than inventory S5a
D Less cost or other basis and sales expenses 5h
t Gain or (loss) from sale ot assels other than inventory {line 5a less lne 5b) 5¢
€ | 6 Special events and activities (attach schedula) -
§ a Gross revenue {not including $ of contnbutions .
o reported on fine 4} Ba X
b Less direct expenses other than fundraising expenses 6b .
¢t Netncome or {loss) from special events and actnties (line 6a less line 6b) Bc
7a Gross sales of mventory, less returns and allowances 7a
b Less costof goods sold 7b -
t Gross profit or {loss) from sales of inventory (Itne 7a less ine 7b) 7¢
8  Other revenue (describa > y| 8
9 Total revenue (add Iines 1,2, 3, 4, 5¢, 6c, 7c, and B) > | 9 28,420.
10 Grants and sirmitar amounts pad 10
11 Benefils paid to or for members 11
2 12  Salanes, other compensatige” 2gd employee benefits 12
E 13 g ts to independent contraclors 13 525.
& |14 Occupancy rant 14
W 145 Pnnting, puj mNpIng 15 10,173.
Other gt v SEE STATEMENT 1 3| 16 39,084.
f 16) > > |17 49,782,
$line 17) 18 <21,362.>
ning of year (trom line 27, column (A})
igure reported on pnor year's return) 19 <64,080.>
ts or fund balances {attach explanation) 20
lances at end of year {combine knes 18 through 20} » | 7 <85,442.>

tPart Il | Balanch-Sheets - If Total assets on Ine 25, colurnn (B) are $250,000 or more, file Form 990 instead of Form 990-EZ

{A) Beginning of year

(B) End of year

22 Cash, savings, and mvestments 3,749.]2 13,750.
23 Land and buildings 23

24  Other assets (descrbe» ACCOUNTS RECEIVABLE ) 0.l2a 2,953.
25 Total assets 3,749.]2s 16,703.
26 Total llabluties (descnbe » ACCOUNTS PAYABLE ) 67,829.|z2 102,145.
27 Netassets or fund balances {line 27 of column {B) must agrea with line 21) <64,080 .k <85,442.

023421

122000 LHA  For Paperwork Reduction Act Notlce, see page 1 of the separate Instrucitons

Form 990-EZ (2000)



. TELECOMMUNICATIONS RESEARCH & ACTION

Form 990-EZ {2000) CENTER 52-0988429 Page 2
i Part Iii | Statement of Program Service Accomplishments Expenses
What 1s the crganization’s primary exempt purpose?
SEE STATEMENT 3 {Flequired for 501(cX3) and (4)
oganzabons and 494 7(a) 1)
Descnbe what was achieved in carrying out the organization’s exempt purposes In a clear and concise mannes, descnbe the services frusts opbonal for others )

provided, the aumber of persons benefited, or other relevant intormation tor each program title

28 PUBLIC EDUCATION - CONSUMER AND PUBLIC EDUCATION
ON TELECOMMUNICATIONS OPTIONS
{Grants § ) |28a
29
{Grants § ) |29a
30
(Grants § ) 130a
31 Other program services {attach schedulg) (Granis § } 3%
32 Tolal pregram service expenses (add Ines 28a through 31a) i3z
| Part iV | List of Officers, Directors, Trustees, and Key Employees (Lt each one even if not compensated )
vt | ot v | o] oo
{A) Name and address P i (it no pna 3 ente s :,: s | ctnes alouancss
SEE ATTACHED SCHEDULE
0. 0. 0.
{PartV | Other Information Yes| No
33 D the prganization engage In any actvity not previousty reported to the LRS? it "Yes," attach a detailed descnption of each actvity X
34  Woere any changes mada to the organizing or goveming documents but not reported to the IRS? i1 *Yes,* sttach & conformed copy of the changes X
35 If the onganization had income from business actimties, such as those reported on iines 2, 6, and 7 (among others), but NOT .
reported on Form 890-T, attach a staternent explamning your reason for not reporting the income on Form 890-T
a Dud the orgamzaticn have unrelated business gross incoma of $1,000 or more or 6033(8) notice, reporting, and proxy tax requirements? X
b M "Yes, has it filed a tax return on Form 999-T for this year? N/A
36 Was there a lquidation, dissolutton, termination, or substantial contraction dunng the year? (It “Yes " attach a statement ) X
37a Enter amount of political expenditures, direct or indirect, as descnbed in the instructions > | 37a | 0 i |
b Did the organization file Form 1120-POL tor this year? X
38a Did the arganization borrow trom or make any loans 1o, any officer, direclor, trustes, or key employee OR wara any such loans made n a pnor
year and stil unpaid at the star of the pertod covered by this relum? X
b I "Yes,' attach the schedule specified 1n the line 38 instructions and enter the amount inveived 3gh N/A
38 501(c)(7) organizations Enter a Imbiathon tees and capital contnbutions included on hine 9 39a N/A
b Gross receipts, included on ling 9, for public usa of club facilites 395 N/A
40a 501(c)(3) organzations Enter Amount of tax imposed on the organmization dunng the year under
section 4311 p 0. .section4912p 0 . , section 4355 B 0.
b 501(c)(3) and (4) organizations Did the organization engaga in any section 4958 excess benefit transaction dunng the year or did i become . .
aware of an axcess banefit transaction from a pnior year? If "Yas ” attach an explanation X
€ Amount of tax tnposed on the organzation managers or disqualified persons dunng the year under 4912, 4955, and 4958 » 0.
¢ Enter Amount of tax on line 40c , above, reimbursed by the organization » 0.

OF COLUMBIA
SEARCH Telephoneno P (202)263-2900
NW, WASHINGTON, DC zr+4 » 20006

Irets of Form 1041 - Check here » [
fax year




SCHEDULE A Organization Exempt Under Section 501(c)(3)

{Form 990 or 990-E2) {Except Private Foundation) and Section 501(e), 501(f), 501(K),
501(n), or Sectlon 4947{a)(1) Nonexempt Charltable Trust

Department of the Treasury Supplementary Information

Intemal Revonue Serice p- MUST he completed by the above organizations and attached to thelr Farm 990 or 930-E2

OMB No 1545-0047

2000

Mame of the organzation TELECOMMUNICATIONS RESEARCH & ACTION
CENTER

Employer idenlification numbar

52 0988429

l Part | I Compensation of the Five Highest Paid Employees Other Than Officers, Directors, and Trustees

(See instructions List each one It there are none, enter "None °)

{2) Name and addsess of each employee paid (b) Title and average hours

{d} Contnbutions to (e) Expense

per week devoted to {c) Compensation | ETPloyee benefit 1,001 int and other
more than $50,000 posdion Fempensaton. | allowances

Total number of other employees paid
over $50 000 > )

I Part II] Compensation of the Five Highest Paid Independent Contractors for Professional Services

{See mstructions List each one {whethar indmduals or firms) i thare are none, enter "None ™)

{a) Name and address of each independent contractor paid more than $50,000

{b) Type of service

{¢) Compensation

Total number of others receving over
$50,000 for protessional services > 0

LHA  For Paperwark Reduction Act Notice, see page 1 of the Instrustions for Form 990 and Form 990-EZ

2310
12-09-00

Schedule A (Form 990 or 990-EZ) 2000



Scheduls A {Form 950 or 930-£Z) 2000 CENTER

TELECOMMUNICATIONS RESEARCH & ACTION

52-0988429 Page2

Statements About Activities Yes| No -
1 Duning the year, has the organization attempted to influence national, state, or local tegistation, including any attempt to influence public
opiniap on a legistatrve matter or referendum? 1 X
It *Yes,” enter the tota) expenses pard or incurred in connection with the lobbying actvites P §
Organrzations that made an election under sectien S01(h) by filing Form 5768 must complete Parl VI-A Other - v
organzations checking “Yas,” must complete Parl VI-B AND attach a statement giving a detailed descnplion of .
the lobbying actvities .
2 Dunng the year, has the organization erther directly or Indirectly, engaged in any of the following acls with any of its trustees, directors, - .
officers, creators, key employees, or members of their famthes, or with any laxable erganizalion with which any such person is ) :
atfiliated as an officer, director, trustee, majenty owner, or pnncipal hengficiary
a Sale, exchange, or leasing of property? 22 X
b Lending of money or other extension of credit? 2b X
¢ Fumishing of goods, services or facilities? 2 | X
d Payment of compensation (or payment or rermbursement of expenses it more than $1,000)? 2d X
@ Transter of any part of its tncome or assets? 2e X
I the answar to any questton 15 “Yes,” attach a detailed statement explaining the transactions SEE STATEMENT 4
3 Does the organization make grants for scholarships, fellowships, student loans, stc 7 3 X
4 a Do you have a section 403(b) annuity plan for your employees? 4a X

b Attach a statement to explamn how the organization determines that individuals or organizations recenving grants or loans from it 1n
turtherance of its chantable programs qualify to recerve payments (See page 2 of the instructions )

[

Part IV | Reason for Non-Private Foundation Status (See pages 2 through 5 of the istructions )

The organization 1s not a private foundation because it 1s (Please check only ONE applicable box }

5 [:] A church, convention of churches, or association of churches Section 170{b){1)(AY1)
6 |__—] A school Section 170{b){1)(A}n} {Also complete Parl V, page 5 )
7 D A hospital or a cooperative hospital service organtzation Section 170(b){1){A){m)
8 |:] A Federal, state or local government or govemmental unit Section 170(b}{1)(A}(v)
9 D A medical research organization operated in conjunction with a hosprtal Section 170({b){1){A)}(m) Enter the hospitars name, cily,
and state P>
10 1 an organization oparated for the benefit of 2 college or university owned or operaled by a govemmental unt Section 170(b){1){A)(rv)
(Also complete the Support Schadule n Part IV-A)
11a [Zl An organization that normally recerves a substantal part ot its support from a governmentat unit or from the general pubhc
Section 170(b)(1}{(AXv) (Also complets the Suppont Schedute In Pait IV-A)
11b [:] A community trust Section 170{b){1)(A){wi) (Also compiete the Support Schedule in Part IV-A )
12 [:l An organization that normally recerves (1) more than 33 1/3% of its support from centnbutions, membership fees, and gross
receipts trom actrvities related to its chantable, ete , functions - subject to certain exceptions and (2) no more than 33 1/3% of
its support from gross investment income and unrelated business taxable ircome (less sechion 511 tax) from busingsses acquired
by the organization aftar June 30 1975 See section 509(aj(2) {Also complete the Support Sehedule m Part IV-A }
13 I:] An orgamization that 15 not controlled by any disqualified persons {othes than foundation managers) and supports organizalions descnbed in

{1) Iines 5 through 12 above, or {2) section 501{c}(4), (5}, or (6), it they meet the test of section 509{a}(2} (Ses section 509(a)(3) )

Prowide the following information aboul the supported organtzations (See page 5 of the instructions )

{a) Name(s) of supported organization(s)

{b) Line number
from above

14 [ ] an organization grganized and operated to test for public safety Sechion 509{a)(4) (See page 5 of the instructions )

Schedule A (Form 930 or 990-E2) 2000
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. TELECOMMUNICATIONS RESEARCH & ACTION
Scheduls A (Form 990 or 990-€7) 2000 CENTER

52-0988429 Page3
! Part IV-A ] Support Schedule {Complete only if you checked a box on line 10, 11, or 12 ) Use cash method of accounting.
Note You may use the worksheet in the instriictions for converting from the accrual ta the cash method of accounting
Calendar year (ot fIscal year
beginning Ia} » (2) 1999 (b) 1998 {c) 1997 {d) 1996 (e) Total
15  Gifts, grants end contributions mceved
e Seeo
ey e 1,469. 13,200. 2,981. 16,733. 34,383.
16 Membership tees recerved
17 Gross receipts from admissions
merchandise sold or senvices
performed, or furmishing of facilities
In any actraty that 1s not a businass
unrefated to the organization’s
chantable, etc , purpose 25,437. 17,108. 21,837. 43,848. 108,230.
18  Gross income frem interest,
dnadends, amounts recerved from
payments on securties loans {sec-
tion 512{a)(5)}, rents royalties, and
unrelated business taxable income
{less section 511 taxes) trom
businesses acquired by the
organization after June 30, 1975 56. 56. 69. 986. 1,167.
19  Netncora from unralated business
actrvities not ingluded n line 18 7,471. 1,471.
20  Tax revenues [evied for the organizetion s
benefit and sither paid (o it or expended
on Its behall
21 The value of services or facilities
turnished to the organmzation by a
govemmental um! without charge
Do not include the value of services
or facilities generally furished to
the pubhc without charge
22  Otherincome, Attach s acheduls Do not SEE STATEMENT 5
r from f
ey O foss) rom asio ofcapl 15. 5,509. 5,524.
23 Tofal of mes 15 through 22 26,962. 30, 364. 24,902. 74,547. 156,775.
24 Line 23 minus line 17 1,525. 13,256. 3,065. 30,699. 48,545.
25  Enter 1% of line 23 270. 304. 249. 745.
26 Orgamzatlons described on flnes 10ar 11 a  Enter 2% of amount in column (e), ng 24 P | 282 971.
b Attach a fist (which 1s nof open to pubhc inspection} showtng the name of and amount contnbuted by aach person (other than a - - -
governmental unit or publicly supporied organtzation} whose total gifts tor 1996 through 1999 exceeded the amount shown = .
in Ine 26a Enter the sum of all these excess amounts | 26h 0.
¢ Total suppart for secion 509(a}(1) test Enter Ine 24, column {e) P 26c 48,545.
d Add Amounts from column (8} for lines 18 1,167. 19 7,471. . .
22 5,524. b P | 26d 14,162.
e Public support {lne 26c minus Itne 26d total) Pl 258 34,383.
{__Public suppart percentags (ling 26a (numerator} divided by line 26c (denominator)) | 261 70.82714
27  Organizalions deseribed on Kne 12 a Fos amounts included m hines 15, 16, and 17 that wera recerved trom a "disqualified person,” attach a list {(which 1s not open
to public inspectign) to show the name of, and tolal amounts recerved In each year from, each "disquairfisd person * Enter the sum of such amounts for each year
(1999} N/A {1998) {1997) {1996)
b Forany amount Included in fing 17 that was recerved from a nondisqualified person, attach a Iist to show the name of, and amount recerved for each year,
that was more than thelarger of (1) the amount on line 25 for the year or {2) $5,000 (Include in the st organizations descnbed in Imes 5 through 11, as well as
indmvduals } After computing the difference between the amount recerved and the larger amount descnbed in {1) or (2}, enter the sum of these differences (the
excess amounts) for each yeas N/A
(1999) {1998} (1897) {1996)
t Add Amounts from column (e) for kines 15 16
17 20 21 >z N/A
d Add Line 27a total and lina 27b totat > |2 N/A
e Public support (ling 27¢ total minus line 27d total) | 27e N/A
{ Tolal support tor section 509{a}(2) test Enter amount on line 23, column (e} > ' 2n l N/A O P . i
g Public support percentage (line 27e (numerator) divided by line 27 (denominator)) |27 N/A ¢«
h_Investment income percentage (line 18, column {e) {numerator) dvided by line 271 (denominator)) P 27h N/A %

28 Unusua! Grants- For an organrzation descnbed in line 10, 11, or 12 thal received any unusuat grants duning 1996 through 1999, attach a list {which 1s not open {o
public inspection) for each year showing the name of the contnbutor, the data and amount of the grant, and a bnef descniplion of the nature of the grant Do not include
these grants tn line 15 {See page 5 of tha mstructions )

NONE

mhn

12 27-00

Schedule A (Form 980 or 990-EZ) 2000



TELECOMMUNICATIONS RESEARCH & ACTION

Schedula A (Form 990 or 930-£7) 2000 CENTER 52-0988429 Pages
{PartV]| Pnvate School Questionnaire
(To be completed ONLY by schools that checked the box on line 6 in Part IV) N/A
Yes| No

29  Does the organization have a racialty nondiscniminatory policy toward students by statement in its chartes, bylaws, other govemning

nstrument, or 1n a resofution of ks goverming body? 29
30  Does the orgamzation include 2 statement of its racially nondiscaminatory policy toward students i all s brochures catalogues, N

and other wrtten communications wath the public dealing with student adrmissions, programs, and scholarships? 30

31 Has the organization publicized its racially nendiscnminatory policy through newspaper or broadcast media during the penod of .
salicitation for students, or during the registrabion penod if & has no solicitation program, in a way that makes the policy known
to zll parts ot the general community it serves? 31
If "Yes " please descnbe, it "No," please explain (If you need more space, attach a separate statement ) M

32  Does the orgarization mamntan the tellowing

Records indicating the racial composition of the student body, faculty, and admenistrative staft? 322
b Records documenting that scholarships and other financial assistance are awarded on a racially

nondiscnminatory basis? 3z2b
¢ Copies of all catalogues, brochures announcements, and other written communications to the public dealing with student

admissians, programs, and scholarships? 32c
d Coples of all matenal used by the organization or on its behalf to solicit contnbutions? 32d

If you answered “No” 1o any of the above, please explain (If you need more Space, attach a separate statement )

33 Does the organization discnminate by race in any way with respect to

a Students’ nghts or privileges? 33a
b Admissions policies? 33b
¢ Employment of faculty or admunistrative staft? 33c
d Scholarships or other financial assistance? 33d
e Educational policies? 33e
1 Use of facilities? 33t
g Athletic programs? 33g
h  Other extracurncular activities? 33h
It you answered "Yes' to any of the above, pleass explain (If you need mora space, attach a separate statement )
34 a Does the organization recerve any financial aid or assistance from a governmantal agency? 34a
b Has the organization's nght to such aid ever been ravoked or suspended? a4h
It you answered “Yes" to either 34a or b, please explain using an attached statement 4 .
35  Does the organization certify that it has complied with the applicable requirements of sections 4 01 through 4 05 of Rev Proc 75-50,
1875-2 C B 587, covenng racial nondiscrrmination? If *No,” atach an explanation a5
Schedule A (Farm 990 or 980-E2) 2000
i

12-09-00



. TELECOMMUNICATIONS RESEARCH
Schedule A (Form 990 or 990-E2Z) 2000 CENTER

& ACTION

52-0988429

Page 5

I Part VI-Ai Lobbying Expenditures by Electing Public Chanties
{To be completed ONLY by an eligible organization that filed Form 5768)

N/A

Check here P |__,_] If the organization belongs to an affilated group
Chack here P> |:] If you checked "a" above and Timited control® provisions apply

Limits on Lobbying Expenditures

{The tarm “expenditures” means amounts paid or incurred }

(a)
Affilated group
totals

{b)
To be completed for AtL
glecting organizations

36 Total Iobbying expenditures Lo influence public opinion {grassroets lobbying)

37 Total lobbying expenditures to influence a legisiative body (direct tobbying)

38 Total lobbying axpenditures (add lines 36 and 37}

39 Cther exempl purpose expendrires

40 Total exempt purpose sxpenditures (add lines 38 and 39)

41 Lobbying nontaxable amount Enter the amount from the following table -
If the amount on line 40 is - The lobbying nontaxable amount is -
Not over $500 000 20% of the amount on line 40
Over $500 000 but not over $1 000 000
Over $1 000 000 but not over $1,500,000

$100 D00 plus 15% of the excess over $500 000

$175 000 plus 10% of the excess over $1 000 000
Over $1 500 000 but not over $17 000 000 $225,000 plus 5% of the excess over $1 500,000
Ower $17 000 000 $1 000,000

42 Grassroots nontaxable amount {enter 25% of line 41)

43 Subtract line 42 trom ne 36 Enter -0- f line 42 15 more than [ne 36

44 Subtract ine 41 from ng 38 Enter <0-f Iine 41 15 more than lina 38

Cautlon If there 1s an amount on either line 43 or line 44, you must fila Form 4720

36

N/A

37

a8

39

40

1

42

43

44

4-Year Averaging Perlod Under Section 501(h)

{Some organizations that made a sackion 501{h} elaction do not have to complete alt of the five columns
below Ses the instructions for ines 45 through 50 on page 9 of tha instructions )

Lobbying Expenditures Durlng 4-Year Averaging Petiod N/A
Calendar year {or (a) (b} (c) (d) (e}
fiscal year beglnning in) > 2000 1999 1998 1997 Total
45 Lobbying nontaxable
amount 0.
46 Lobbying celling 2amount - . -
{(150% of line 45{g)) - . 0.
47 Total lobbying
gxpenditures 0.
48 Grassroots nontaxable
amgunt 0.
49 Grassroots celling amount - . . )
(150% of ine 48{e}) i 0.
80 Grassroofs lobbying
expenditures 0.
Part VI-B| Lobbying Activity by Nonelecting Public Charities
(For reperting only by organizations that did not complete Part VI-A) N/4A
Dunng the year, did the organization attempt to influence national, state or local legrslation, including any attempt to
Yes | No Amount
influence pubiic opinion on a fegrsfatrve matter or referendum, through the use of
3 Volunieers
b Paid statf or management (include compensation in expenses reported on Iines ¢ through h) w . .
¢ Media advertisements
d Mailings to members, legislators, or the public
e Publicattons, or published or broadcast staterments
f Grants to other organizattons for lobbying purposes
g Direct contact with legrslators, their staffs, govemment officials, or a legislatve body
h Rallies, demonstralions, semtnars, conventrons, speaches, lsctures, or any othar means
I Tolal lobbying expendrtures (add knes ¢ through h) 0.
If "Yes™ to any of the above also attach a statement grving a detailed descnption of the lobbying activities
3 Schedule A (Form 990 of 990-E2) 2000

12-03-00



. TELECOMMUNICATIONS RESEARCH & ACTION
Schedule A (Form 930 or 930-EZ) 2000 CENTER 52-0988429  Pageb
| Part VI | Information Regarding Transfers To and Transactions and Relationships With Nonchantable

Exempt Organizations
§1  Did the reporting organzation directly or indirectly engage wn any of the following with any other organzation descnbed in section
501{c) ot the Coda {other than section 501(c}{3) organizations) or in sechion 527, relating to poliical organizations?

a Transfers from the reposting organmzation to a nonchartable exempt erganization of Yes | No
(i) Cash [51a() X
(1) Other assets a(l) X
b Other{ransactions
{1) Sales or exchanges of assels with 2 nonchantable exermpl organization b(1) X
{n) Purchases of assets from a nonchantable exempt organezation b{l) X
(i) Rentat of facilities, equipment, or other assels blii) X
{tv) Reimbursement arrangements biw) X
{v) Loans or loan grarantees b(v) X
(vl) Perfarmance of services of membership or fundrarsing soliciialions biv1) X
¢ Shanng ot faciities, aquipment, mailing hsts, other assets, or paid employeas [ X
d Ifthe answer to any of the above 15 *Yes," complete the following schedule Golumn (b) should atways show the tair market value of the
goods, other assets, or services given by the reporting organization 1f the organization recetved less than fair market value i any
transaction or shaning arrangement show in colump (d) the value of the goods, other assets, or services receved N/A
(2) (b) {e) (d)
Ling no Amount invoived Name of nonchantable exempt organization Descnphion of transfers, transactions, and shanng arrangements
52 a s the organization directly or indirectly affilated with, or related to, one or more tax-exempt organizations descnbed in section 501{c) of the
Code {other than section 501{c}{3)) or in sechion 5277 » D Yes No
b If"Yes." complete tha following schedule N/A
(2) (h) (®)
Name of organrzation Type of organization Descriptton of relationship

PO Scheduls A (Form 990 or 990-E2) 2000
12-09-00



TELECOMMUNICATIONS RESEARCH & ACTION CEN 52-0988429

FORM 990-EZ OTHER EXPENSES STATEMENT 1
DESCRIPTION AMOUNT
BANK SERVICE CHARGES 9.
DUES & SUBSCRIPTIONS 380.
MANAGEMENT FEES 31,500.
MEALS & ENTERTAINMENT 785.
OFFICE SUPPLIES 34.
TELEFHONE, FAXES, ETC. 1,740.
TRAVEL & TRANSPORTATION 440.
QUTSIDE SERVICES 4,196.
TOTAL TO FORM 990-EZ, LINE 16 39,084.
FOOTNOTES STATEMENT 2

THE ORGANIZATION HAS NOT RECEIVED FUNDS FOR OR
MADE PAYMENTS TOWARD A PERSONAL BENEFIT CONTRACT.

FORM 990-EZ PART III - STATEMENT OF ORGANIZATION'S STATEMENT 3
PRIMARY EXEMPT PURPOSE

EXPLANATION

TO EDUCATE CONSUMERS AND PUBLIC EDUCATION ON TELECOMMUNICATIONS OPTIONS.

SCHEDULE A STATEMENT REGARDING ACTIVITIES WITH DIRECTORS, STATEMENT 4
TRUSTEES, PRINCIPAL OFFICERS OR CREATOR
PART III, LINE 2

DURING THE YEAR, TELECOMMUNICATIONS RESEARCH & ACTION CENTER PURCHASED GOODS
AND SERVICES FROM AN AFFILIATED TAXABLE ORGANIZATION NAMED ISSUE DYNAMICS,
INC. TISSUE DYNAMICS, INC. PROVIDED MANAGEMENT SERVICES AS WELL AS OVERHEAD
COSTS FOR FEES TO TELECOMMUNICATIONS ACTION & RESEARCH CENTER.

STATEMENT(S) 1, 2, 3, 4



TELECOMMUNICATIONS RESEARCH & ACTION CEN

52-0988429

SCHEDULE A OTHER INCOME STATEMENT 5
1997 1996

DESCRIPTION AMOUNT AMOUNT

ADVERTISING

MISCELLANEOUS 15. 5,435.

ROYALTY 74.

TOTAL TO SCHEDULE A, LINE 22 15. 5,509.

STATEMENT(S) 5



' B2/14/2882 11:89 2022532961 ISSUE DYNAMICS INC PAGE 82/82

As of December 22, 1999 TRAC BOARD OF DIRECTORS

Sam Simon, Chairman of the Board
TRAC

PO Box27279

Washington, DC 20005

(202) 408-1130

Andrew Schwartzman
MAP

950 18" Street, NW
Swte 220

Washington, DC 20006
(202) 454-5681

Henry Geller

3001 Veasey Terrace
Apt. # 720
Washington, DC 20008
(202) 362-4241

Dirck Hargraves, Secretary (replaced Emmutt Carlson)
Issue Dynamics Inc

919 18" Street, NW

10" Floor

Washington, DC 20005

(202) 263-2900

Jay Halfon, Treasurer

215 West 88" Street

Suite # 5-E

New York, NY 10024-2326

(@12) 5017002 3t @ hat fon. Com

Everett Parker

11 Midland

Whate Plains, NY 10606
(914) 946-0097



l Short Form OMB No 1545-1150

Return of Organization Exempt From Income Tax 1 ggg
Form 990'Ez Under section 501(c) of the Internal Revenue Code (except black lung benetit trust or

private foundation) or section 4847(a)(1) nonexempt charitable trust
P For orgamizations with gross recetpls fess than $100,000 and total assets This Form 15

Department of the Treasury less than $250,000 at the end of the year Open to Public
Internal Revenue Sennice P The organization may have to use a copy of this return to satisfy state reporting requirements Inspection
A For the 1999 calendar year, OR tax year beginning  OCT 1, 1999 andending SEP 30, 2000

B Checkit |piemse |G Name of organization

5% |=PS TELECOMMUNICATIONS RESEARCH & ACTION

labed or

bl Jonntar CENTER
Final gg' Number and street {or P O box, it mad 15 not delrvered to street address)

Amended|SpecsclD |0, BOX 12038

D Employer identilication number

52-0988429

Roomy/suite |E Telephone number

(202)263-2900

E,‘;‘mmd Instruc-
sisa for - [uons City or town, state or country and ZIP code + 4 F Check ® [ fexemption

reparting) WASHINGTON, DC 20005

application 1s pending

G Accounting method [ | Cash Accrual  [__| Other (specity) >

H Enter tour-digit group exemption
number (GEN}

I Type of organization - P Exempt under Section 501(c) ( 3

)} (nsert number) OR P> I:l Section 4947(a)(1) nonexempt chantable trust
Note Section 501(¢)(3) crganizations and seclion 4947(a)(1) nonexempt charitable trusts MUST attach a complieted Scheduls A (Form 990)

4 Check ¥ IE it the orgamzation s gross receipls are normally not more than $25,000 The organization need not file a return with the IRS, but if the
organzation recerved a Form 930 Package i the mail, the organization should file a return without financial data Some states require a complele return

K Enter the organization’s 1999 gross receipls (add back lines b, 6, and 7b, to line 9) > & 26,962.
It $1¢:0,000 or more, the organizatien must fite Form 990 instead of Form 990-E2Z
{ part § | Revenue, Expenses, and Changes in Net Assets or Fund Balances
1 Contributions, gifts, grants, and similar amounts received 1 1,469.
2 Program service revenue Including govemment fees and contracts 2 25,437.
3 Membership dues and assessments 3
4  Investment ncome a 56.
2 5a Gross amount from sale of assets other than mventory ba
g b Less costor other basis and sales expenses Sb
= ¢ Gamn or (loss) from sale of assets other than inventory {Iine 5a less line 5b) 5t
% 2 | 6 Specialevents and activities (attach schedule)
(| § a Gross revenue {not including $ of contnbutions
E c reported on lina 1) 6a
b Less direct expenses other than fundraising expensas Bb
Ao t Net income or (loss) fram special events and actrvities {iine 6a lass line 6b}) [
- 7a Gross sales of inventory, less relums and allowances 7a
E,’ b Less cost of goods sold 7b
l'?.‘b t Gross profit or (loss) from sales of inventory (Iine 7a less line 7b) Tc
8  Other revenue {describe I 1| 8
9 Total revenue (zdd Ines 1, 2, 3, 4, 5¢, 6c, 7¢, and B) > | g 26,962.
10  Grants and similar amounts paid 10
11 Benefits paid to or for members 1
@ 12 Salanes, other compensation, and employee benefits 12
g 13 Professtonal fees and other payments to independent contractors 13 1,293,
2 (14 Occupancy, tent, utilities and mantenance 14
EE VI $iostage, and shipping 15 10,278.
descripe P SEE STATEMENT 1 )| 18 33,470,
penses (aiﬁ es 10 through 16) > | 17 45,041.
: &ethe year (iine 9 less line 17) 18 <18,079.>
b 119 Net assets or fund ces at beginning of year {from line 27, column (A})
& end-gt-year figure reported on prior year's return) 19 <46,001.>
; sets or fund balances (attach explanation) 20
21 Net assels or fund balances at end of year (combine lines 18 through 20} > | 21 <64,080.>
| Part i1 | Balance Sheets - It Total assets on lina 25, column {B) are $250 000 or more, hile Form 990 instead of Form 990-EZ
(A) Beginning of year | (B) End of year
22 Cash, savings, and investments 3,895.|2 3,749.
23 Land and buildings 23
24  Otherassets (descnbe® CREDIT CARD RECEIVABLE 752 .J 24 0.
25 Total assets 4,647 .|25 3,749.
26 Total llabilies (descnbe » ACCOUNTS PAYABLE 50,648.|2 67,829.
27 Net assats or fund balances (line 27 of column (B) must agree with line 21} <46,001 .b»7 <64,080.>
o34z

21490 LHA  For Paperwork Reduction Att Nollce, see page 1 of the separate tnstructions

Form 990-EZ 68999)



' ‘ TELECOMMUNICATIONS RESEARCH & ACTION
°  fom9g-Ez(1999)  CENTER 52-0988429  Page?
[ Part 1 | Statement of Program Service Accomplishments Expenses
What 15 the organization’s pnmary exemplt purposa?
SEE STATEMENT 3 {Requimd Eor 501(c3) ana (4)
organizations anc 494 7{a)1)

Dascnbe what was achieved in carrying out the organization’s exempt purposes In a clear and congise manner, descrbe the services
provided, the number of persons bensfited, or other refevant information for each program trile

trusts optionsl lor others )

28 PUBLIC EDUCATION - CONSUMER AND PUBLIC EDUCATION
ON TELECOMMUNICATIONS OPTIONS
(Grants $ ) |28a 451041 .
29
{Grants § ) |29a
3o
(Grants § ) [30a
31 Other program services (attach schedule) {Grants § } 31;|
32 Tolal program service expenses {add lnes 28a through 31a) »[az] 45,041.
| Part IV | List of Officers, Directors, Trustees, and Key Employees (List each ons even f not compensated )
{B) Title and averape hours | {C) Compensation E:))Co'nmbu;;n:ﬁ : (E) Expense
employes
{A) Name and address per we::stlit?:gted to {1 not p'a]h; enter p;",ﬁ:;:;ﬁ::“ o ri::::oa:;ga :?‘ges
SEE ATTACHED SCHEDULE
0. 0. 0.
{PartV | Other Information Yeos| No
33 [nd the organmzation engage in any actaity not previously reported to the IRS? If "Yas " attach a detailed description of each actvity X
34 Were any changes made to the organizing or govermning documents but not reported to the IRS? If “Yes * attach & contormad copy of the enanges X
35 i the organization had Income from business activilies, such as those reported on knes 2, 6, and 7 (among others), but NOT
reported on Form 990-T, attach a statement explaiming your reason for not reporting the incorme on Form 990-T
a Did the omganization have unrelated business gross incame of $1,000 or more or 6033(e) notice, reporting, and proxy tax requirements? X
b I "Yes,” has it filed a tax retun on Form 930-T for this year? N/A
36 Was there a hquidation, dissolution, termination, or substantial contraction dunng the year? (If "Yes," attach a statement ) X
37a Enter amount of political expanditures, direct or indirect, as described in the instructions » | 37a | 0 | )
b Dd the orgamization file Form 1120-POL, for this year? X
38a Did the orgamization borrow from, or make any toans to, any officer, director, trustea, or key employee OR were any such loans mada in a prior
year and still unpaid at the start of the period covared by this return? X
b It “Yes " attach the schedule specified in the ine 38 instructions and enter the amount involved 38b N/A
39  501{c)7) organzations Enter a Iniiatien fees and capita! contnbutions included on line 9 39a N/A
b Gross recempts, mcluded on lina 9, tor public usa of club tacilities agh N/A
4Da 501(c)(3) orgaruzations Enter Amount of tax imposed dunng the year under
section 4311 p 0.  section4312p 0. | section 4955 0.
b 501(¢)(3) and (4) orgaruzations Did the organization engage in any section 4958 excess benefit transaction dunng the year or did 1t become
awara of an excess benefit transaction from a prior year? If "Yes,” attach an explanation X
¢ Entar Amount ot tax imposed on the organization managers or disqualified persons dunng the year under sections 4912, 4955 and 4958 b 0.
d Enter Amount of tax in 40c , above, reimbursed by the organization > 0.

p» DISTRICT OF COLUMBIA
SEARCH Telephone no P> (202)263—2900
. NW, WASHINGTON, DC 2p+ap 20006

heu of Farm 1041 - Check here » ]
tax year

N/A



SCHEDULE A Organization Exempt Under Section 501(c})(3)

(Form 990} {Except Private Foundatlon) and Section 501(g), 501(f), 501(k),
807(n), or Section 4947(a){1) Nonexempt Charitable Trust

Department of the Trezsury

Supplementary Information

Internal Revenue Service - MUST be completed by the above organizations and attached to thelr Form 980 or 990-E2

OMB No  1545-0047

1999

Name of the organration TELECOMMUNICATIONS RESEARCH & ACTION

CENTER

52

Emplayer ldentificatizn number

0988429

| Part |,] Compensation of the Five Highest Paid Employees Other Than Officers, Directors, and Trustees

{Sea mstruchions List each one If there are none, enter "None ™)

{a) Name and address of each employee paid

(b) Tdle and average hours
per week devoted to

(d} Contnbutiona to (e) EX.DG"SB

(c) Compensation | STEXyeo benefit |account and other
compensation

rmore than $50,000 posttion allowances
NONE _ _ e
Tota! number of other employees paid
over $50 000 > 0

[ Part !t] Compensation of the Five Highest Paid Independent Contractors for Professional Services
{See wmstruchons List each one (whether indnviduals or firms) I thera are nona, enter "Nona "}

{a} Name and address ot each independent contractar paid more than $50,000

{b) Type of service

{c) Compensation

Total number of others recenving over

$50,000 for profasstonal sarvices >

tHA  For Paperwark Reduction Act Notice, see page 1 of the Instructions for Forrn 990 and Form 990-EZ

923101
12 14 99

Schedute A (Form 990) 1999



.o TELECOMMUNICATIONS RESEARCH & ACTION
Schedule A {Form 990} 1998 CENTER 52-0988429 Page 2

Statements About Activities Yes| No

1 Dunng the year, has the organrzation attempted to influence national, state or local legislation including any attempt te influence public
opinion on a legslative matter or referendum? 1 X
If "Yes,” enter the total expenses pard or incurred in connection with the lobbying actvites B> 8 ’
Organszations that made an election under section 501(h) by fitng Form 5768 must complete Part VI-A Other
organzabions checking “Yes,” must complete Part VI-B AND attach a slatement gmng a detailed descnption of
the lobbying actrilties

2 Dunng the year, has the oganization, either directly or indirectly, engaged in any of the followtng acts with any of sts trustees directors,

officers, creators, key employees or members of their families, or with any taxable organizalion with which any such person rs *
athihated as an officer, director, trustee, majonty owner, or pnncipal beneficiary . .
a Sale, exchange or leasing of property? 2a X
b Lending of money or other extension of credit? 2b X
t Furmishing of goods, services, or facilities? e | X
d Payment of compensation (or payment or retmbursement of expenses o more than $1,000)? 2d X
8 Transfer of any part ot its income or assets? 20 X
If the answer to any question 1s “Yas” attach a detailed statement sxplaining the transactions SEE STATEMENT 4
3 Does the organization make grants for scholarships, fellowships, student loans, etc ? 3 X
4 a Do you have a section 403(b) annuiy plan for your employees? 4a X

b Attach a statement to explain how the arganrzation determines that indviduals or organizations receming grants or loans from it in
furtherance of ts charitable programs qualify to recerve paymenis (See instructions )

{ Part iV | Reason for Non-Private Foundation Status (See mstructions )
The orgamzation is not a private foundation because it1s (Please check onlyONE applicable box }

5 ] a church, convention of churches, or association of churches Saction 170{b){1)(A}1)
68 [ Aschool Section 170{b)}{1){A)t) (Also complete Part V, page 4 )
1 I:l A hospdal or a cooperative hosprtal serice organization  Section 170(b}{(1){A){m)
8 [ & Federal, state or local govermmant or governmental unit Section 170{b){ 1){A){v)
9 |:| A medical research organrzation operated in congunction with a hospital Section 170(b}{1){A){m) Enter the hosprtal's name, elty,
and state >
10 |:| An organization operated for the benefit of 2 coltege or university owned or operated by a govemmental untt Section 170(b}{1}{AX)
{Also complete the Support Schedule in Part IV-A )
113 m An organization that normally receives a substantial part of its support trom a governmental unit or fram the general public
Section 170({b){1}{A)(w1} (Also complete the Suppart Schedule in Part IV-A )
1m [ ] & community trust Section 170{b)(1){A}(v1} {Also complete the Support Schadute tn Part IV-A )
12 [:l An organization that normally receives {1) more than 33 1/3% of its support trom contributions, membership fees, and gross
receipts from actrvittes related to its chamtable, etc , functions - subject to certain exceptions, and {(2) no more than 33 1/3% of
its support from gross Investment iIncome and unrelated businass taxabla incoma {lass section 511 tax) from businessss acquired
by tha organization after June 30, 1975 See section 509(a)(2) (Also complete the Suppart Schedule n Part IV-A)
13 l:l An organization that i1 not controlled by any disqualified persens (other than foundation managers) and supports erganizations descnbed i1

{1) ines 5 through 12 above, or (2) section 501(c}{4), (5}, or {6}, 1 they mest the test of section 509(a}{(2) {Ses section 509(a){3))
Provide the tollowang information about the supporied organizalions {See page 4 of the instructions )

b
(a) Name(s} of supported organizalion(s) (®) L,':,en? grbnovaer

14 |:] An organization organized and operated to test for public safety Section 509(a)(4) (See page 4 ot the tnstructions }

Schedute A (Form 990) 1999



o TELECOMMUNICATIONS RESEARCH & ACTION
Scheduls A (Form $90) 1999 CENTER 52-0988429 Page 3

l Part IV-A I Support Schedule (Complete only if you checked a box on line 10, 11, or 12 above ) Use cash method of accounting.
Note You may use the worksheet in the instructions for convertin from the accrual to the cash mathod of accounting

Calendar year {or fiscal year

begtaning in) » f{a) 1998 {b) 1997 (e) 1996 (d} 1995 {e) Total
15 Gifis gmnts and contributions recerved
e gy oo umisusl e See 13,200. 2,981. 16,733. 16,925. 49,839.

16 Membership fees recerved

17 Gross receipts from admissions,
mearchandise sold or services
performed, or furmishing of tacilities
In any actrity that 1s not a business
unrelated to the organization s

chantable, etc , purpose 17,108. 21,837. 43,848. 13,438. 96,231.

18  Gross mcome trom interest,
dnidends, amounts recerved from
payments on securities loans (sec-
tion 512{a)(5)}. rents, royalties, and
unrelated business taxable income
{less sectton 511 taxes) trom
businesses acquired by the

organization atter June 30, 1975 56. 69. 986. 798. 1,909.
18  Netincome from unrelated busmness
activities not ncluded n ling 18 7,471. 7,471.

20 Tax revenues levied for the organizahon 3
benefit and etther pald to 1t or expanded
on 1ts behalf

21 The valus of services or facities
fumished to the organization by a
governmental unit without charge
Do not in¢lude the value of services
or facilities generalty furmished to
the public without charge

22  OtherIncome Attach a schedute Do not SEE STATEMENT 5
mcpara, i o1 fless) from sale of capual 15. 5,509, 9. 5,533.
23 Total of lines 15 through 22 30,364. 24,902. 74,547. 31,170. 160,983,
24  Line 23 minus ling 17 13,256. 3,065. 30,699. 17,732, 64,752.
25  Enter 1% of ine 23 304. 249. 745. 312. R -
26  Qrganlzations described in llnes 10 or 11 a  Enter 2% of amount 1n colurmn (&), Iine 24 P | 26a 1,295.
b Attach a ist {which Is not open to public inspection) showing the name of and amount contnbuted by each person (other than a - .
govemmental unit or publicty supported organization) whose total grts for 1995 through 1998 exceeded the amount shown ) p
In line 264 Enter the sum of ali these excess amounts P | 26b 0.
¢ Total support for section 509(a)(1) test Entar kne 24, column (e} | 26¢c 64,752.
d Add Amounts from column (&) tor lines 18 1,909. 19 7,471. i . . .
2 5,533. 26 > | 264 14,913.
8 Public support (ine 26 munus Ine 26d total) P | 256 49,839.
t Pube¢ support percentage (line 268 (numarator) divided by Iing 26¢ {denominator)) > 261 76.9691y

27  Qrganizations descrtbed on line 12  a For amounts included in ines 15, 16, and 17 thal were receved from a "disqualified parson,” attach a iist to show the name
of, and total amounts recerved in each year from, each “disqualried person " Entar the sum of such amaunts for each year N/A
(1998) (1997} {1996) {1985)
b For any amount included in ine 17 thal was recerved from a nondisqualifred person, attach a hist to show the name of, and amount receved for each year,
that was more than thelarger of (1) the amount on line 25 for the year or (2) $5,000 {Include in the hst organizations descnbed in Itngs 5 through 11, 2s well as
indnaduals ) After computing the differance between the amount recerved and the larger amount decnbed in (1) or {2), enter the sum of these differences (the
excass amounts) for each year N/A

{1998) {1997} {1996} (1995}
¢t Add Amounts from column (e} for Iinas 15 16
17 20 21 | JFi0 N/A
d Add Line 272 total and e 27b total P 27d N/A
g Public support (lne 27¢, total minus line 274 total) | 278 N/A
1 Total suppont for section 509(a)(2) test Entar amount on kna 23, column (e) > I 27 | N/A ouod .
g Public support percentage (e 27e (numerator} divided by ine 271, (denominator) |27 N/A
h Investment income percentage {line 18 column (e} {(numerator} divided by ine 271 (denominator}) P|27h N7A %

28 Unusuat Grants For an orgamzation descnbed n ing 10 11, or 12, that received any unusual grants during 1995 through 1998, attach a hist (which 15 not open to
publ inspection) for each year showing the name of the centnbutor, the date and amount of the grant, and a bnet descnption of the nature of the grant Do not includs
thase grants in hng 15 (See instructions ) NONFE

B2 Schedule A (Farm 990) 1999




TELECOMMUNICATIONS RESEARCH & ACTION

¥
Schedule A (Form 990) 1999 CENTER 52-0988429 Page 4
l Part V| Pnvate School Questionnaire
(To be completed ONLY by schools that checked the box on line 6 in Part IV) N/A
Yes| No
29  Does the organrzation have a racially nondiscnminatory policy toward students by statement in its charter, bylaws, other govemning
mstrument, or 1n a resclution of its goveming body? 23
30 Does the arganization include a statement of ds raclally nondiscniminatory policy toward students n all ts brochures, catalogues, s
and other written communications with the public dealing with student admissions, programs, and scholarships? 30
31 Has the organizatron publicized fts ractally nondiscnminatory pohcy through newspaper or broadeast media during the penod of "
solicitation for students, or dunng the registratton penod of it has no solicitation program, in a way that makes the policy known :
to all parts of the general community it serves? N
It “Yas,” please descnbe, i "No,” please explain (If you need more space, attach a separate statement )
H
%
32 Does the organization maintain the tellowing
a Records indicating the racial compaosition of the student body, faculty, and admimistrative stafi? 32a
Aecords documenting that scholarships and other financial assistance are awarded on a racially
nondiscnminatory basis? 32h
¢ Copies of all catalogues, brochures, announcements, and other written communications to the public deating with student
admussions, programs, and scholarships? J2c
d Coples of all matenal used by the organization or on its bahalt to solictt contnbutions? 32d
It you answered "No" to any of the above, pleasa explain (1f you need more space, attach a separate statement )
33  Does the organization discnminate by race in any way with respect to .
2 Students’ nghts or privilegas? 33a
b Admissions policies? 33b
t Employmant of faculty or administrative staff? 33c
d Scholarships or other financial assistance? 33d
e Educahional policies? 33e
1 Usa ottacilitias? a3t
g Athletic programs? 33g
h Other extracurncular actvities? 33h
If you answerad “Yes" to any of the above, please explain {If you need more space, attach a separate statemant ) .
34 a Does the organuzation receive any financtal aid or assistance from a govemmental agency? 34a
b Has tha organization’s nght to such aid ever been revoked or suspended? 34b
If you answered “Yes" to ether 34a or b, please explain using an attached statemant o
35  Does the orgamzation certrly that it has complied with the applicable requirements of sections 4 01 through 4 05 of Rev Proc 75-50,
1975-2 ; B 587, covenng racial nondiscnmnation? If "No,” attach an explanation 35

w»ihn
12 14-99
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) TELECOMMUNICATIONS RESEARCH & ACTION
Schedute A{Form890)1999  CENTER 52-0988429  Pages
i Part VI-A | Lobbying Expenditures by Electing Public Chanties
{To be completed ONLY by an elgible organizalion that filed Form 5768) N/A
Check here P a |:] If the erganization belongs to an affilated group
Check here P b |:| 1 you checked "a” above and “irmited controf’ provisions apply

b
Limits on Lobbying Expenditures Afiated (a) at Tobe com;(ale)ted for ALL
(The term "expenditures™ means amounts paid or mcurred) liated group totals electing organuzations
N/A
36 Total lobbying expendiures to influence public opinion (grassroots lobbying) 36
37 Total lobbying expenditures to influgnce a legrslative body (direct lobbying) 37
38 Total lobbying expenditures {add lines 36 and 37) 38
39 Other exempt purpose expenditures 39
40 Total exempt purpose expenditures (add lines 38 and 39) 40
41 Lobbying nonlaxable amount Enter the amount from the following table - L ) 2
I tha amsunt en ling 40 1 - The lobbying nontaxable amount is - )
Not over $500 000 20% of the amounl on [Ine 40 . - - - ’ - -
Cver $500 000 but not over $1 000 000 $100 000 plus 15% of the excess over $500 000 . N - __;ﬂ: :
Cver $1,000 000 pu? not over $1,500 000 $175 000 plus 10% of the excess over $1,000 000 41
Over $1,500 000 but not over $17,000 000 $225 000 plus 5% of the excess over $1 500 000 :," L - " ‘:
Over $17 000 000 $1,000 000 , : -
42 Grassroots nontaxable amount (eater 25% of line 41) 42
43 Subtract ine 42 from line 36 Enter -0- if line 42 15 rore than ine 36 43
44 Subtracthine 41 from hne 38 Entar -0- it ine 41 1s more than line 38 44
Caution If there is an amount on either line 43 or line 44, you must file Form 4720 .
4-Yaar Averaging Perlod Under Section 501(h)
(Some organizations that made a section 501(h) election do nol have to complete alt of the five columns
helow Sea the instructions for ines 45 through 50)
Lobbylng Expenditures During 4-Year Averaging Perlod N/A
Calendar year (or (a) {b) (c) (d) (e)
tiscal year beginning in) » 1999 1998 1997 1996 Total
45 Lobbying nonlaxable
amount 0.
46 Lobbying ceiling amount '
{150% of ling 45(s)) ) . - 0.
47 Total lobbying
expendiures 0.
48 Grassroots nontaxable
amount 0.
49 Grassroots celling amount ) ’ : - .
{150% of ine 4B(e}) ‘ 0.
50 Grassroots lobbying
expendituras 0.
[Part ‘JI-BI Lobbying Activity by Nonelecting Public Charities
(For reporting only by orgamzations that did not complete Part VI-A) N/A
During the year, did the organization attempt to influgnce national, state or local legislation, including any attempt to ves | No Amount
influence pubhc opimon on a legistative matter or referendum, through the use of
a Volunteers P
b Paid staff or management {include compensation in expenses reported on lines ¢ through h) .
t Media advertrsements
d Maings lo members, legislators or the public
e Publications, or published or broadcast statements
f Grants to other organizations for lobbying purposes
g Direct contact with legisliators, their stalts, govermment officials, or a legislative body
h Ralles, demonstrations, seminars, convenfions, speechas, lacturas or any other means
i Total lobbying expenditures (add ines c through h) 0.
If *Yes® to any of the above, also attach 2 statement giving a detailed descrnption of the lobbying activiiies
e Schedule A (Form 990) 1999
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1 TELECOMMUNICATIONS RESEARCH & ACTION
Schedule A (Form 990) 1999 CENTER 52-0988429  Pageb
[ Part VH I Information Regarding Transfers To and Transactions and Relationships With Noncharitable

Exempt Organizations
51  Did the reporling organization directly or induzectly engage in any ot the tollowing wath any other organzation descnbed In section
501(c) of the Code (other than section 501{c)(3) ergamzations) or n section 527, relating te poliical organizations?

a Transters from the reporting organization to a nonchaniable exempt organszation of Yes | No
(1) Cash 51a(1) X
(1) Other assets a(in) X
b Other transactions
{1y Sales ot assets to a nonchantable exempt organization b{s) X
(Il) Purchases of assets from a nonchantable exempt organization b(u) X
(1l1y Rental of facilittes or equipment b{ie) X
(v) Reimbursement arrangements biw) X
(v) Loans or loan guarantees b{v) X
{vl) Pertarmance of services or membershtp or fundraising sohcitations bivi) X
¢ Shanng of facites, equipment marling Nsts other assets, or paid employees 3 X
It the answer to any ot the above 1s "Yes,* complete the tollewing schedula Column {b} should atways indicata the fair market value of the
goods, other assets, or services grven by the reporting organization 1f the organizalion recerved less than fair market vatue in any
transaction or shanng arrangement, show in colurnn (0} the value of the goods, othar assels or services racetved N/A
(a) (b} (c) {d)
Line no Amount invglved Name of noncharntable exernpt organtzation Dascnption of transters, transactions and shanng arrangements
52 & s the organization directly or indirectly affilated with, or related to, one or more tax-exempt orgamzations descnbed in section 5Q1(c) of the
Code (other than section 501{c}{3)} or 1 section 5272 » [ Jves [Xne
b I *Yes, complete the following schedula N/A
(a) (b} ()
Name of organization Type of organization Descaption of relationship
23151 Schedula A (Form 990) 1999
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A
TELECOMMUNICATIONS RESEARCH & ACTION CEN

52-0988429

FORM 990-EZ OTHER EXPENSES

STATEMENT 1

DESCRIPTION

BANK SERVICE CHARGES
MANAGEMENT FEES

MEALS & ENTERTAINMENT
OFFICE SUPPLIES

OUTSIDE SERVICES
TELEPHONE, FAXES, ETC.
TRAVEL & TRANSPORTATION
DUES

TOTAL TO FORM 990-EZ, LINE 16

AMOUNT

349.
24,000.
102.
186.
4,078.
3,056.
1,589.
110.

33,470.

FOOTNOTES

STATEMENT 2

FORM 990-EZ WAS NOT FILED FOR THE YEAR ENDING 9/30/2000
AS NO FORMS WERE RECEIVED AND THERE WAS NO EXPECTATION
OF RECEIPTS BEING GREATER THAN THE $25,000 MINIMUM FILING

REQUIREMENT.

STATEMENT(S) 1, 2




}

TELECOMMUNICATIONS RESEARCH & ACTION CEN 52-0988429

FORM 930-EZ PART III - STATEMENT OF ORGANIZATION’S STATEMENT 3
PRIMARY EXEMPT PURPOSE

EXPLANATION

TO EDUCATE CONSUMERS AND PUBLIC EDUCATION ON TELECOMMUNICATIONS OPTIONS.

SCHEDULE A STATEMENT REGARDING ACTIVITIES WITH DIRECTORS, STATEMENT 4

TRUSTEES, PRINCIPAL OFFICERS OR CREATOR
PART III, LINE 2

DURING THE YEAR, TELECOMMUNICATIONS RESEARCH & ACTION CENTER PURCHASED GOODS
AND SERVICES FROM AN AFFILIATED TAXABLE ORGANIZATION NAMED ISSUE DYNAMICS,
INC. ISSUE DYNAMICS, INC. PROVIDED MANAGEMENT SERVICES AS WELL AS OVERHEAD
COSTS FOR FEES TO TELECOMMUNICATIONS ACTION & RESEARCH CENTER.

SCHEDULE A OTHER INCOME STATEMENT 5

1998 1997 1996 1995
DESCRIPTION AMOUNT AMOUNT AMOUNT AMOUNT
ADVERTISING
MISCELLANEQUS 15. 5,435.
ROYALTY 74. 9.

TOTAL TO SCHEDULE A, LINE 22 15. 5,509. 9.

STATEMENT(S) 3, 4, 5




A2-,14/2082 11:89 2022632961 ISSUE DYNAMICS INC PAGE B2/82

As of December 22, 1999 TRAC BOARD OF DIRECTORS

Sam Sumon, Chairman of the Board
TRAC

P.O Box 27279

Washington, DC 20005

(202) 408-1130

Andrew Schwartzman
MAP

950 18% Street, NW
Sute 220

Washington, DC 20006
(202) 454-5681

Henry Geller

3001 Veasey Terrace
Apt #720
Washington, DC 20008
(202) 362-4241

Dirck Hargraves, Secretary (replaced Emmutt Carlson)
Issue Dﬂ;,’namlcs Inc

919 18™ Street, NW

10” Floor

Washington, DC 20005

(202) 263-2900

Jay Halfon, Treasurer

215 West 88" Street

Suite # 5-E

New York, NY 10024-2326

(@12) 5017002 5 ehalfin. Com

Everett Parker

11 Madiand

White Plains, NY 10606
(914) 946-0097



L ' - S Short Form OMB No, 1545-1150
N s Return of Organization Exempt From Income Tax 1998
_ Form QQO-EZ Under section 501(c) of the infernal Revenue Gode (excapt black lung benefit trust or
- (I private foundation) or section 4847(a)(1) nonexempt | charitable frust - .
: . > Fnr organizations with gross receipts less than $100,000 and total assats This Form is
Department of the Treasury | less than $250,000 at the end of the year ‘ Open to Public
- Internat Revenue Service P The orgamzatlon may have to use a copy of this return to salisfy state reporting requirements. |"5I19ﬂ“0"
A Forthe 1998 calendar year, OR tax year beginning 10/ 1 ,1998,and endlng . 9/30, - 99
B Gheckit  |pease |G Name of organization - D Emplnyer idanliiluanun numbar
[_Shingaof juse S TELECOMMUNICAT IONS RE SEARCH & ACTION ' : _ '
e akel or
[ Jmia  Jointor CENTER : 52-0988429
[ Numbar and street (or P.0. box, if mailis not delivred to street address) Ream/suite | E Telephone number
Amended|Speifelp ), BOX ‘12038 e , . : 202-263-2900
{feq{i?red Instruc- -
dlsofor tions. Gity or town, state or country, and ZIP code + 4 7 . F Check ™ L1 if examption
reporting} WASHINGTON, DC. 200 0 5 - , - ' application is pending
‘ - H Enter four-digit group exemption
& Accountingmethod: [ ] Cash  [X] Accrual I:] Other (specify) > ~ number {GEN)

I Type of arganization - » (X] ExemptunderSection 501(c){ 3 }#> {insert number) OR P> [_1 Section 4947(a)(1) nongxempt charitable trust
Naote; Section 501(c){3) organizations and sectian 4847{a){1) nonexgmpt charitablae trusts MUST attach a completed Schedule A {Form 990).

J Check P - if the organization's gross receipts are normaliy not mora than $25,000. The organization naed net file a retum with the IRS; but if the
organization received a Form 890 Packaga in tha mall, the organization should file.a return without financial data. Sume states require a complete return

K Enterthe orgamzatlon 5 1998 gross feceipts {add back lines 5b, 6b, and 7h, 0 liNe 9) - ..o [ 3 0 364.
I $100,000 or more, the arganization must lile Fnrm 990 instead of Form 990-EZ..

Revenue, Expenses, and Changes in Net Assets or Fund Balances -

1 Gontributions, gifts, grants, and SINNIIAr AMOURES TBCBIVEA  ._.._.......... . weceroeeesreemeeeesassoermeieercesiomsessaseaenresssisssnsns o] 13,200.
2 - Program service revenue including government fees and CONMIACES __._....c....ouurvemsonmmmercrcemeieriinsiiene 2 17,108.
3 Membership dues and assesSMBNS ... .....c.iieie oot 3
4 Investmentincome ... . 4 56.
Ba Gross amount from sale of assels utherthan |nventory
. b Less: cost or other basis and sales axpenses .
S | ¢ Gain or (loss) from sale of assets other than |nventmy (Ilne 5a less Ime Sb)
€18 1 6 Special events and activities (attach schadula): ) :
G*ZE a Gross revenue (notincluding$ . of contribuiions’
N reported onling 1),..___.._......c..... [ A
{% b Less: direct expenses otherthan fundralsmg expenses ivi. | BB
=3 ¢ Netincome or (loss) from special events and activities (]me Ba less Ilne ﬁb) ........... cepereeneen
E,;; 72 Gross sales of inventory, less returns and allowances .............cceeeeeveineseee. |18
b Less: cost of goods sold .. : SSOUOTRUU I 1§
¢ Grossprofit or {loss) from sales uf mventmy (Ilne Ta Iass Ime ?’b) -
8  Other revenue (describe P> , 8 .
9~ Tolal revenue (add lines 1,2, 3, 4, 5¢, B¢, 7¢, and 8) g | 30,364.
10 Grants and similar amounts paid e et et es e s e e r s e erer b s s e ar s e 10
111 Benefits paid to or for members . R 11
@ 12 Sataries, other compansation, and employee ban ﬁts i2
% 13 Professional fees and other paymenls to |ndepan ank eonﬁf s’ 13 1 7 534.
£ |14 Occupancy, rent utilities, and maintenance _, 14 - -
W 145  Printing, publications, postage, and shihping 15 8,142.
16 Otherexpenses (describe P> - 1B " 56,041.
17 Total expenses {add lings 10 through 16) I ﬁf ....................................... > |17 65,717.
o |18 Excessor {daficit} for the year (line 9 lass Ilne 1 ?)=- VMHE {f UT |18 <_35 $353.>
§ 19 Net assets or fund balances at beginning of year (from line 27, cofumn (A)) i
< (st agre with end-of-year figure reported on prior year's retum) ... e eeetee s s enmes st e s arirbecien <10,648.>
g 20 Gther changes in nat assets or fund halances (attach explanation) ...\ Ziieeeeenceenne ,,,,,,,,,,,,,,,, -
Net assets or fund balancas at end of year {combine lines 18 throwgh 20). .l <46,001.>
Balance Sheets - if Total asssfs on line 25, column {B) are $250,000 or mars, file Form 990 instead of Form 990-EZ.
7 7 (A) Beginning of year |- (B) End of year
22 Gash, SaVingS, AN IVBSIMENS ... ooooos st 2,474.|2 3,895.
23 Land and bUildings ......c......ioeceeeomeececeee e : 23 :
24 Other assets (describe) L - SEE STATEMENT 2 ) . 13,000./24] . 752.
.25 Totalasssls ........ ' S I 15,474.|2 4,647,
26 Total lahitities {descnbe > "ACCOUNTS PAYABLE s ) .. 26,122.28! 50,648.
37 Net assets or fund balances (line 27 of column (B) mistagree with ine 21) ... <10,648.5>7 <46,001.>

971, LHA  For Paperwork Reduction Act Natice, see page 1 of the separate instructions. ' ~ Form 990-EZ “998\"_‘39



' TELECOMMUNI CATIONS RES BEARCH & ACTION o - ' .
Form eeo-ez (1998) CENTE 52-0988429 Page 2
I_arl: lii.| Statement of- Program Semce Accompllshments : Expenses
What is the arganization's primary exempt purpose? ’ ’ :
’ . (Ftaqurrad for 501(cX3) and (4
. izations and 4947{a¥1)
Describe what was achieved in carrying out the organization's exempt purposes. In a clear and coneise manner, describe the services true.ts aptional for others,)
provided, the number of parsons benefited, or other relevant information for each program title. ‘
98 PUBLIC EDUCATION - CONSUMER AND PUBLIC EDUCATION
ON TELECOMMUNICATIONS OPTIONS
: {Grants $ ) |128a 65,717,
29 ' ' )
(Grants 3 } {29a;
30 :
. (Grants $ - } 130a
‘31 Other program services (attach schedule)............oiiiiiiiin e (Granis § - ) 31;'
32 Total program service expenses (add lines 28athroughd1a) oo |32 65,717,
t Part IV | List of Oﬁrcers, Dlrectors, Trustees, and Key Employees (List each one even if not compensated.) - :
) | {B) Title and average hours | {C) Compensatien | (D) CDIntnbugons {E) Expense
A) Name and address per week devoted to | (if not paid, enter | 1o 8melayesbensiit]  aecount and
() , position 0 p;";;::;fgzd other allowances
SEE ATTACHED SCHEDULE :

0. 0. 0.
| Part:V-| Other Information ‘ Yes| No
23~ Did the organization engage in any actlwty not previously reported to the IRS? If *Yes," aftach a detailed description of each actrwty ________________________ X
34  Were any changes made fo the organizing or governing documents but not reported to the IRS? 1 *Yes,” attach a conformed copy of thechanges. .., X

85  [fthe organization had income from business activities, such as those reported on lines 2, 6, and 7 {among others}, but NOT reported on
Form 990-T, attach a statement explaining your reason for not reporting the income on Form 990-T.

a Did tha organization have unrelated business gross income of $1,000 or more or 6033(e) notice, reporting, and proxy lax requirements? ______ s X
b 1f"Yes," has it filed a tax return on Form 990-T for this vear? .. ... I I . 74’

36 Was there a liquidation, dissolution, termination, or substantial coniractlon durmg the year? (lf "Yes, attach a statement) X
37a Enter amount of politicat expenditures, direct or indirect, as described in the instructions. ... » | 37a | 0 I S
b Did the organization file Form 1120-POL, for this year? . : o X
38a Did the organization borrow from, or make any loans to, any ofhcer, drreetur, trustee or key employee OR were any such Iuans rnede ina pnor )

year and still unpaid at the start of the period covered by this return? ... e h ek areas et aresns e et essanesenes X
b I1f"Ves," attach the scheduls specified in the line 38 instructions and enter the amount |nv0|ved N k1 N/A ) o %
39 504(c)(7) organizations. - Enter: a Initiation fees and capital contributions included online 9 __............ | 39a N/A R
b Gross recelpts, included on line 9, for public use of elub fACIHES . o oo vessess s rereeeseeene. 139D - _N/A ‘ B 1
40a 501(c)(3) organizations. - Enter; Amount of tax imposed during the year under .
section 4911 p 0. ;section4912pe_ - 0 . ; section 4955 p»- 0. - §
b 501(c){3) and 501(c)(4) organizations. - Did the organizatien engage in any section 4958 excess benefit transaction ’ N
duiing the year? If "Yes,” attach an explanation " . e X
¢ Enter: Amount of tax imposed on the arganization managers o d|squal|f|ed persons dunng the year under sectlons 4912 4955 and 4958 ) 0.
d Enter; Amount of tax in 40g, above, reimbursed by the organization ... 0. TR

41 Listthe states with which a copy of this return is filed. - DISTRICT OF COLUMBIA -
Tha books are in care of p» TELECOMMUNICATIONS RESEARCH Telephone no. = {202)263-2900
NW, WASHINGTON, DC 2P +4p» 20006
orm 1041, - Cheekhere . ...

N/A

ccompanying schedules and statements, and to the best of my knowledge and belied, it s true,
nformation ich prepareghas any ¥no adge.




SCHEDULEA. - Organization Exempt Under Section 501(c)(3)
(Form 990), - - {Except Private Foundation) and Section 501(g), 501(7), 501(k),
= . 501{n}, or Section 4947(a)(1) Nonexempt Ghan!ahle Trust

Department of the Treasury

Supplementary Information

Internal Revenue Service P ‘Must be completed by the above orpanizations and atached to their Form 990 or 990EZ.

OMB No. 1545-0047

1998

Nameoftheorgamza[mn TELECOMMUNICATIONS RESEARCH & ACTION

CENTER

{See instructions. List each one. If thare are none, antar "None.”}

52i

Employer identification number

0988429

Compensation of the Five. Highest Paid Employees Other Than Officers, Directors, and Trustees

(2) Name and address of each employes paid (b} Title waid averaga hours | .| Contributions ta (E) Expense
ar week devoted to {¢) Gompensalion pey account and other
more than $50,000 P position — Pl e | allowances
NONE
Total number of other employees paid .
over $50,000 . ' . > 0

{See instructions. List each one (whether individuals or firms). Ifthere ara nane, e

nter ‘Nona.’ )

Compensatlon of the Flve nghest Pald Independent Contractors for Professlonal Services

{a) Name and‘addrass n_f gach indepandent condractor paid more than $50,000

{h) Type of service

{5} Compensation

NONE

Total number of others receiving ovar . ) L
$50,000 for profassional services . i

0

LHA  For Paperwork Reduction Acl Nntice ses page 1 ol the Instrunlmns for Form 990 and Form 890-EZ.

823101 .
12.07-88

Schedule A (Farm 90} 1998



', ' TELECOMMUNICATIONS RESEARCH & ACTION

Schedute A (Form 990) 1998 CENTER ' : 7 52-0988429 - Page2

Statement About Acthltles

Yos| No

1 During the year, has the organization attempted to |nf|uence natmnal state, or local legislation, including any attampt to influence public
opinion on a legislative matter or referendum? - i ettt et eemret ettt ta RS e res s e e eneer et
1§ *Yes," enter the total expenses paid or incurred in connectlon with the lobbying activites, P & . '
Organizations that made an election under section 501 (b} by fling Form 5768 must completa Part VI-A. Other
organizations checking “Yes,’ must complete Part VI-B AND attach a siatement giving 2 detailed description of
the lobbying aclivities. -
2 During the year, has the oganization, eithard:rectly or indiractly, engaged in any of the follnwmg acts with any of its trustees, dlrectnrs
- officars, creators, key employeas, or membars of their families, or with any taxable organization thh which any such persnn is”
affiliated as an officer, diractor, trustes, majority owner, or pnncspal banef[mary - ,
a Sale, exchange or leasing of pmpeﬂy’? ...... [SE N SRR et et ee et nanrar oA ee s desemansen e at et es Rt

b Lending of money or other extension of credit?
¢ Furnishing of goods, semvicss, orfacmtles‘? et e emes e e I ettt eeenaaene e aran s eretsereras
d Payment of compensation {(or payment or relmbursernent of expenses if more than 31 000)?

& Transfer of any part of its income or assals? IS,
If the answer to any guestion is "Yes," attach a detailed slalementaxplammg the iransactmns ~ S8EE _STATEMENT 3

3 Does the organization make grants for schelarships, fellowships, student loans, etc.? ...,

4 a Do you have a section 403(b) annuity plan for your employeas? ....o...ovoveeenceeerereeeennn st e s em el

b Atlach a staternent to explain how the organization determines that individuals or organizations recewmg grants ur]nans from |t in

X

m| | X
én' X

| 20 X

28 X

3 X

X

) furtherance of its charitabla programs quatify to receive payments. {See instructions.)
EBart v Reason for Non-Private Foundation Status (See ‘instruetions.)

The organization is not a private foundation hecause It Is {Please chack only GNE applicable box):

5 [1 Achurch, convention of churches, of association of churches. Section 170(b)(1)(A)().
) [j A school. Section 170(b)(1)(AMi), (Also complete PartV, page 4.) ' .
7 1 a hospltal or a cooperative hospital service organizatian. Section’ 170(!3)(1 )(A)(m)
8 - |:] A Faderal, state, or local government or guvammen!al unit.-Section 170(b)(1)(A)(v)
9 [:I A medical rasearch organization eperated in, conlunclion with a hospital. Section 170(b){1){A)(iii}. Enfer the hnspltal s name, clty,
- and state > '
10 D An organization operated for the benefit of a college or university owned or eperated by a governmental umt Section 170(h)(1)(A)(w)
(Also complete the Support Schedule in Part W-A) - :
i1a An organization that normally receives a substantfal part of its suppart froma govemmentai unit or from the general public.
Section 170{b){1)(A)(vi). {Also complete the Suppart Schedule in Part IV—A Yoo
1m0 1 a community trust. Section 170(b){1)(A}(vi). (Also complate the Suppart Sehedule in Part IV-A. y
12 ] m organization that normally receives: (1) more than 33 1/3% of its support fram contributions, membership fees, and gross
' teceipts from activities related to its charitable, etc., functions - sub;ectto cartain exceptmns and (2) nc more than 33 1/3% of
its support from gross investment income and unrelated business taxable income (fess section 511 tax) from businesses acquired -
by the organization after June 30, 1975. See section 509(a)2). (Also complete the Suppun Suhedu!e in Part IV-A.)
13 l:] An organization that is not contmiled by any disqualiiied persons '(otherthan fuundatlon managars) and supports organizations described in:

(1) ||nas 5 through 12 above; or (2) section 501{c)(4), {5), or (6), if they meet the tast of section 509(a)(2). {See section 509(a)(3}.)

Provide the following |nformat|cm about the supponed organizations. (Sae |nstructlons on page 4.)

(b)Line number
from above

(a) Name(s) of supported erganization(s})

- 14 I:I An organization organized and operated to test for public safety. Section 509(a)(4). {See instructions on page 4.) -

823111
12-07-98



TELECOMMUNICATIONS RESEARCH & ACTION : )
ScheduleA(Form990)1998 CENTER B 52-0988429 Page 3

Support Schedule {Complete only if you checked a box on line 10 11, or 12 ahove.) Use cash method of accounting.
- Note: You may use the warksheet in the mstructtons for convertin, from the accrual to the cash method of accounting.

Galendar year {or fiscal year

BOQINING 1) oo W] {8) 1997 1996 | (1995 () 1994 (2) Tota
15 . Gifis, grants, andcuntributlons receivgd. . . - ) o . o ’ 7 .
o 2,981, 16,733.  16,925. 23,357, 59,996.

16 Membership fees recaived ...

17 Gross receipts fram admissions,
marchandise sold or services
parformed, or furnishing of facilities
in any activity that is not a businass
unralated to the organization’s

charitable, etc., purpese - 2-1,837; 43,848; ,-7'13,438. ' 37,576. ) _116,699.

18  Gross income from interest,

- dividends, amounts received from
paymanls on securities loans (sac-
tion 512(z)(5)), rents, royalties, and
unrelated business taxabla income
(less section 511 taxes) from

businesses acquirad by the T . o - ' - - '
organization after Juna 30, 1975, © 69. 986. - 798. - 342. 2,195.

19 Netincome from unrelated business ) :
aclivities not included in fina 18 __ | . . ' o 7,471, , _ 7,471.

20  Taxrevenues levied for the organization's
benefit and elther paid toitor expended
on its behaif - .

21 Thevalue of sarvices orfacnltles
furnished to the organization by a -
governmental unit without charge.
Do not include the value of servicas
or facilities generally furnished to
the public without charge ..........

'22 Other Incorme. Attach a schedule. Do not o . ‘ ' ) SEE STATEMENT 4

ooty e | 154 5,509, 9. 3. 5,536.
23 Tolaloflines 15 through 22 24,902. 74,547. - 31,170. 61,278. 191,897.
24 Line 23 minus fine 47 ... ... -3,065. - -30,699. 17,732. -23,702. 75,198."
25 Enter1%ofline23 ... 249, - 745, 312. : :

26 Organizations described In lines 10 or 11: & Enter 2% of amount in column (e), N8 24 ..................... S
b Attach a list {which is not open.to public inspection) showing the name of and amount contributed by each person (other than a
governmantal unit or publicly supported organization) whose total g|fts for 1994 through 1997 excesdad the amount shown

in line 26a. Enter the sum of all these 8xcess AMOUNTS ...t s >
& Total support for section 509(a)(1)test: Entar_,line 24.colurnn (8} ........ et ________ P | 26; 75,198.
0 Add: Amounts from column {e) furlines: 18 2,195. 19 7,471,
2 5,536. - 26 — »-| 264 15,202,
e Public support (fine 26¢ minus line 264 total ................................ ... )| 268 59,996.

t Puhbllz support percentage (line 26e {numerator) divided by line 266 (denumlnalur)) 96f | - 79 .7840¢q
27  Organizations described anline 12: a For amounts incledad in lines 15, 16, and 17 lhat were recawed from a "disqualified person,” attach a list to show the name
of, and total ameunts received In gach year from, each "disqualified person.” Enter thie sum of such amou_nts for each year. N/A )
(1997) e T(1898) e {1995} e ervenneeen {1994} e
b Forany amount included in Ime 17 that was received fram a nondlsqua]med person attach a list to show the name of, and amount received for each year,
that was more than thelarger of (1) the amount on lina 25 for the year or (2) $5,000. (rnclude in tha list organizations described in lines 5 through 11, as well as
|nd|v1duals } After computing the difference betwsen the amount raceived and ths Iargeramnunt decribad in (1) or {2), enter the sum of these differences (the
gxcess amounts) for each year: N/A : :

(1997) oo (199B) e (1995) ......... S e (1994) e
¢ Add:;Amounts from column (e} forlings: - 156 -
: 17__ . 20 ' a7g | N/A
d Add: Line 27a total ., , - andline 27btotal ... e - 274 N/A
e Public suppoit (line 27c total minus line 27d total) - 278 N/A
t Total support for section 509(a)(2) test: Enteramounton hne 23, column (e) .
g Public support percentage {line 27e (numerator) divided by line 271, (denomlnator)) 279 | N/A %
h Envestment income percentage (line 18 column {e} (numerator) divided by line 27f (denomlnator)) . Pl2m - N/ A %

28 Unusual Grants: For an organization describad in line 10, 11, or 12, that received any unusuat grants during 1994 thrnugh 1997, attach a list (which is not opan to
_ public mspechon) for each year showing the name of the cuntrlbutor the date and amount of the grant, and a brief description ofthe nature of the grant. Do not include
these grants in line 15. {See instructions.) . . ) NONE

823121
12-07-98




TELECOMMUNICATIONS RESEARCH & ACTION

Sche‘dule A (Form 990) 1998 - CENTER 52-098842% Page 4

Private School Questionnaire

L

) (T o be completed ONLY by schools that checked the box on line 6 in Part V) N/A
- . —_ . - . Yes| No
29 Dees tie organization have a racially nondrscrlmrnatory policy toward studants by staterment in its charter, bylaws, other governing - .
instrurment, et in a resclution of its governing body? .__............. iarbrereane
Does the organization include a staterent of its racially nondlscnmmatery polrcy tuward sludents in aII rts bruchuras catalogues
and ather written communications with the public dealing with student admissions, programs, and scholarships? ., e
31 . Has the organization publicized its racially nondiscriminatory poficy threugh newspaper or broadcast media during the perrod of
solicitation for students, or during the registration period if it has no solicitation program, in a way tiat makes the policy known
to all paits of the general community it serves?
If"Yes," please dascribe; if "No,* please explarn i ynu need more space attach a separate statement)
32  Does the organization maintain the foltowrng
a Recerds |nd|cat|ng tha racial composition of the student hedy.taculty and administrative statf” _______________________ e e aaa e S 323
b Records documanting that scholarships and otherfrnanmal assrstance are awarded on & racral]y
nondiscriminatory basis?, ., : 32h
¢ Copies of all catalogues, bruchures annnuncements and other wnttan cummunlcatlons tothe puhlrc deallng wrth student
admissions, programs, and scholarships? ... : , 32e
d Coples of all materia! used by the organization or on |ts behatf to solrctt contnbutrens‘? _____________ i, N 32d
If you answared "No" to any of the above, please explain. (lf you need more space, attach a separate statement) ' '
43-  Doas the organization discriminate by race in any way with respect to )
2 SUABNS’ TGRS OF PIVIIBGES? oo oo oo esesoes oo seeseeseesee oo ssnessassemseeserossenes s st nonerinsss e
B Admissions policies? ........... e e eeeenie -
& Employment of faculty o BAMISHANE S o et
‘d Scholarships or other financial assistance? ... . ....ovecoee el rerereeeeeens ere s reeeed e stst s anrnnnes s i e
e Educational policies? i o i .
f Use of facilities? ..........
g Alblatic programs? .
h Other extracurricular actnntles'?
1fyou answered "Yes' to any of the abeve ptease explarn (Ifyou need more space attach a separate statement)
34 a Doas the organization raceive any financial aid or assistance froma gnvernmental ageney’? e e terranreatonn e enaeaaan 3a
b Has the organization’s-right to such aid ever been ravoked orsuspended? ... et rerar e aenen N errvernraaenaaenn 34b
i you answered "Yes® to eithar 34a or b, please explain using an attached statement.. :
35  Does fhe organization certify that it has complied with the applicable requiraments of sactions 4.01 through 4,05 of Rev. Proc. 75-50,
1975-2 G.B. 587, covering racial nondlscnmmatlen‘? If "Nu "attach an explanation | i sisnriras e | OO
823131
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. ‘ ' TELECOMMUNICATIONS RESEARCH & ACTION -

ScheduleA (Form 990) 1998 CENTER . ) 52-0988429 - Page 5
| Lobbying Expendltures by Electing Public Gharltles ' ' B :
* - (To be completad ONLY by an eligibls organizaifon that filed Form 5768} ' N/A

Check hara P a D if the organization belongs to an affiliated group.
Chack hers ™ b |:| if you chackad "a" above and "limited control® prowsmns app[y

{b)

Limits on Lobbymg Expendltures ' - '_Aﬂmatad (‘rlgm Eot;is ~ | 7o be complted for ALL
(The term "expenditures" means amounts paid or Tncurred) — grotip elacting organizations
N/A

36 Total lobbying expenditures to influsnce pub!ic opinion (grassroots lobbying)
37 Total lobbying expenditures ta influence a fegls!atwe body (direct !uhbymg)
38 Total lobbying expenditures (add lines 36 and BT) o s eremeeeriaas N .
39 Other exempt purpose expenditures . . i
40 Tolal exempt purpose expenditures (adcl Iines 38 and 39)

41 Lobbying nontaxable amount. Enter the amount from the following table -
Ifthe amount on ling 40 is - . _The lobhying nontaxahle amountis - .
Not over $500,000 20% of the amount oq line A0 e
Over $500,000 but not ever $1 .000.006 ,,,,,,,, $100.DDO pius 15% of the excess over$500.000
CQver $1,000,000 but not ovér$1 500,000 ... %175,000 plus 10% of the axcess hver$1,000,000
Over $1,600,000 but not over §1 7.000.000 7$225 000 plus 5% of'thetekcas over $1,500,000
Over $17,000,000 . $1,000000_. ' :

42 Grassroots nontaxab[e amuunt (enter 25% oflme 41} .. eteeabereearerieieabenesarera s cenn
43 Subtract ling 42 from line 36. Enter -0- if line 42 Is more than I|ne 36..
44- Sublract ling 41 from line 38. Enter -0 f ling 41 is more fftan line 38

Caution: /f there is an amount on elther line 43 or line 44, you must file Form 4720.

4-Year Averaging Perlad Undar Section 501(h)

(Suma nrgamzatlons that made a section 501(k) election do not have to complete all of tha five columns
" below. See the instructions for lines 45 through 50)

: Lubhymg Expenqitures Dunng 4-Year Averaging Period - ’ N /A

Galendar year (or S a) _ ' {h) ' N ' 0 (e)

fiscal yaar beginning in} > - 1998 S -1997 - . 1996 .- - 1995 . Total - -

45 Lobhbying nontaxable : T o ’
amount . vimeeses

46 Lobbymg celhng amount
{150% of lina 45(e}) .........

47 _ Total lobbying
gxpenditures ......ooeveeee.

48 Grassroots ndntaxahle
amount .

49 Grassroots cetlmg amount
{150% of ling 48(s)) ...

50 Grassroots lobbying

axpenditures ..

Lobbylng Activity by Nonelectlng Publlc Charltles , :
{For reporting only by organizations that did not complets Part VI-A} . ] B : N/A
During the year, did the organization attemptto |nﬂuance national, state of local Iaglsfatwn ancludmg any attempt to .
“influznce pablic opinion on a legislative mattar or referendum, lhruugh the usa of:

a Volunteers . . :

b Paid staff or management {lncluda compensahnn in expenses raportecl an Ilnas c through h}

¢ Media advertisements e
0 Mailings to members, I9gisators, OF M8 BUBIE oo os st e
e Publications or published or broadcast SttIMANLS..............oo.ccverccvuverecrsscnsmrrserassrnsns e I everiresre
i . :
]
h
i

Yes | No - Amount

Grants to other organizations for Iobbymg purposes .,
Diract contact with lagislators, their staffs, gnvamment oﬁlclals ora leg|slaliva budy
Rallias, demonstrations, seminars, cunvenhons spesaches, Iectures orany. othermeans

i Total lobbying expenditures {(add lines ¢ ihmugh hy . s S
If "Yas" to any of the above, also attach a statement glvlng a detalled dascnphun ofthe Iobbying actlwtles

821141
12-15-93



: TELECOMMUNICATIONS RESEARCH & ACTION

Schedule A {Ferm 990) 1998 CENTER 52-0988429 Page 6
Vil Information Regarding Transfers To and Transactions and Relationships With Noncharitable
L Exempt Organizations

51  Did the reporting organization directly or indirectly angage in any of the following with any otfer organization describad in section
501(c} of the Gode (other than section 501(c){3) organizations) or in section 527, ralating to pofilical organizations?

a Transfers from the raperting arganization to a noncharitable exempt organization of: Yes | No
() OMNREASSAS oo o ooooooooeooeooe oo emssesee s see e e eeee e ssississssss s ssesssesrassesss s seceesscsesscssssroce. | ORN) X
b Other transactions:
(i) Sales of assets to a noncharitable exempt organization .......... oottt s e hh) X
(if) Purchases of assets from a nONCAlitable eXEMPE OXGANIZAtION ... ...........ouvooeorsoesessassssssnncenennescenrenscesessessesssssscsssrsnsesennemmeces L OUD X
(111) Rental of faCiiies OF BGUIDMENE . . . .. oosooeoeooeesooeoeseesseesooeoeeeeessoeesse s sssssesseees et esersereessaessssssssssrnsercererss s | DU) X
(iv) REIMBDUISBMENE AITANGEMENES . ..o\ oooeoooooeruvassssssesesss oo ceseesemsets e se e esrasmesrmssaera s ssees s sess e em s b nans st bo{iv) X
(v) Loans or loan guarantees ___........... RSOSSN OSSOSO OORl 111 X
{vi) Performance of servicas or membershlp nrfundralsmg S Blvi) X
¢ Sharing of facilities, equipment, mailing lists, other assats, or paid @MPIOYEES ... e c X
¢ Ifthe znswer to any of the abova is "Yes,” completa tha foltowing schedule. Column (b} should always indicate the fair market value of the
goads, other assets, or services given by tha reporting organization. If the organization received less than falr market value in any
transaction or sharing arrangamant, show in column {d) the valus of the goods, other assets, or services received. N/A
(a) (b) {t) . o {d)
Line no. Amount involved Name of noncharitable exampt erganization Desciiption of transfers, transactions, and sharing arrangements
52 a Is the organization directly or indirectly affiliated with, or refated to, ene or more tax-exempt organizations described In section 501(c) of the
Gode (other than section 50T(C)(3)) 01N SECHON 5272 ..o s P YoS No
b If"Yes," complate the fellowing schedule. N/A
@ ' (o) &
Nama of erganization Typa of organization Description of relationship
823151
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FORM 990-EZ

OTHER EXPENBES

STATEMENT 1

DESCRIPTION

BANK SERVICE CHARGES
MANAGEMENT FEES

MEATS & ENTERTAINMENT

OFFICE SUPPLIES

OUTSIDE SERVICES

TELEPHONE, FAXES, ETC.

TRAVEL & TRANSPORTATION

DUES

UNCOLLECTIBLE CONSULTING FEES
NEWSROOM MANAGER

TOTAL, TO FORM 990-EZ, LINE 16

AMOUNT

553.
24,000.
125.
25.
3,902.
5,125.
205.
106.
13,000.
9,000.

56,041.

FORM 990-EZ

OTHER ASSETS

STATEMENT 2

DESCRIPTION

ACCOUNTS RECEIVABLE
CREDIT CARD RECEIVABLE

TOTAL TO FORM 990-EZ, LINE 24

BEG. OF YEAR

END OF YEAR

13,000. 0.
0. 752.
13,000. 752.

SCHEDULE A

STATEMENT REGARDING ACTIVITIES WITH DIRECTORS,

TRUSTEES, PRINCIPAL OFFICERS OR CREATOR

PART III, LINE 2

STATEMENT 3

DURING THE YEAR, TELECOMMUNICATIONS RESEARCH & ACTION CENTER PURCHASED GOODS
AND SERVICES FROM AN AFFILIATED TAXABLE ORGANIZATION NAMED ISSUE DYNAMICS,

INC.

ISSUE DYNAMICS, INC. PROVIDED MANAGEMENT SERVICES AS WELL AS OVERHEAD
COSTS FOR FEES 70O TELECOMMUNICATIONS ACTION & RESEARCH CENTER.

STATEMENT(S) 1, 2, 3
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TELECOMMUNICATIONS RESEARCH & ACTION CEN

52-0988429

STATEMENT 4

SCHEDULE A OTHER INCOME

1997 1996 1995 1994
DESCRIPTION AMOUNT AMOUNT AMOUNT AMOUNT
ADVERTISING
MISCELLANEQUS 15. 5,435. 3.
ROYALTY 74. 9.
TOTAL TO SCHEDULE A, LINE 22 15. 5,509. 9. 3.

STATEMENT(S) 4
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ISSUE DYNAMICS INC.

=
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Igniting the power of strategic relationships

About

Issue Dynamics
g_liﬂk Here To Public Affairs ___ Internet Communications
ign Up For News i

P ublic Relations

Internet Products
July 15, 2002 - July IDIdeas - A

Newsletter from Issue Dynamics, Grassroots/
Inc. Grasstops

Consumer Affairs

June 10, 2002 - Ken Deutsch to Coalition Building
Keynote 'Public Affairs and
Internet' Conference

Consumer Education

Association/ Research
. . Mon-profit Creative
April 05, 2002 - April IDIdeas - A Management Services
Newsletter from Issue Dynamics
More News
If you have already registered with us, please sign in. If this is your first visit to the IDI
Johbs at DI web site, please take a moment to tell us about yourself.

819 18th Street BN 10th Floor Washington, DC 20006 Tel: 202.263.2000 Fax: 202.263.2960
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Issue Dynamics, Inc. - About IDI http://www.idi.net/about/

SEE \

-

[ Staff | Client List | Partners | News Releases | Contact Us | Job Opportunities ]

Interne
Issue Dynamics Inc. (IDI), founded in 1986, is a leading Washington, D.C. based consulting firm
specializing in public affairs and relationship-management services. IDI has figured out how to
Fublic successfully merge and seamlessly integrate the relationship-building profession with the
development of online tools. It has more than a decade of experience in developing issue
campaigns for some of the nation's most respected organizations and corporations.

What makes IDI unique is our skill and ability to build relationships for our clients. We have been
the leader in offering relationship management services for over fifteen years. It continues to be
the driving force behind the professional and consulting services we offer our clients, and we
made sure it was built into the award-winning Internet technology we sell.

No other company can match IDI's breadth and ability to merge traditional public affairs consulting
with today's Internet based communications. We are the largest and most experienced company
that offers both Internet based relationship management tools and professional services
components together as one package.

Our experience is simply unmatchable.

We were among the first to help our clients "go online" by offering them electronic bulletin boards
in the late 80's. In 1993, we were the company that launched the Internet's first corporate public
affairs web site (Bell Atlantic), the first trade association issue campaign site (1993, Alliance for
Competitive Communications), the first major political party committee and candidate Internet
sites (1994, Democratic Senate Campaign Committee) and the first independent Congressional
information site (1994, Congress.org). We developed the first user database driven grassroots
web technology (1998, Grassroots Manager), the first Internet to phone gateway to Congress
(1998, Washington Call Manager) and were the first to develop a wireless Internet grassroots
tool (2000).

In a nutshell, no company can offer their clients better public affairs consulting, strategic Internet
communication applications and over-all relationship management services. It is as simple as that.

819 18th Street BN 10th Floor Washington, DC 20006 Tel: 202.263.2000 Fax: 202.263.2960
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ISSUE DYNAMICS INC.

Igniting the power of strategic relationships
@ About Issue Dynamics

About (D]
[ Staff | Client List | Partners | News Releases | Contact Us | Job Opportunities ]

Internet Communications

Issue Dynamics, Inc. knows the professional services it offers clients is only as good as the talent
it has on staff. The below list of IDI Consultants have proven experience in working with our
Public Affairs clients. If you are interested at working at IDI, please read our job opportunities.

Interniet Products

Consumer Affairs Company Management
Consumer Education Samuel A. Simon, Founder and President
Ken Deutsch, Executive Vice President
Sylvia Rosenthal, Senior Vice President
Randy |hara, Vice President of Public Affairs
Chandler Howell, Assistant Vice President
Bridget Gonzales, Assistant Vice President
Ann Dominick, Chief of Finance and Administration
Phil Bender, Chief Technology Officer

e o ® e o o o o

Staff

Carisa Allen, Administrative Assistant

Eva Anderson, Executive Assistant

Michelle Breckenridge, Accounting Manager
Guy Boodie, Web Designer

Kate Dean, Research Associate

Angie Douglas, Administrative Assistant
Renee Dunn, Webmaster

Kenita Earl, Webmaster

Pat Engel, Senior Consultant

Scott Frein, Staff Associate

Dirck A. Hargraves, Esqg., Senior Consultant and Counsel

Allen S. Hepner, Managing Senior Consultant
Violet Horsford, Senior Administrative Assistant

Tomeka Jackson, Accounting Clerk

Vanessa Johnson, Office Manager

Tyrone Jones, Office Assistant

Julia Kim, Client Services Coordinator

Luca Mast, Senior Research Associate

Eleanor McVey, Administrative Assistant

Seth Merritt, Consultant

Jennifer L. Nordheimer, Esq., Senior Consultant
Michael Panetta, Consultant

Bruce Popka, Creative Director

Mark Reilly, Product Manager

Shelletta Robertson, Administrative Assistan/Receptionist

Joshua Rosenberg, Consultant
Renee Shaffer, Administrative Assistant

Hilary Shore, Technical Director

Gene Smith, Consultant

Robert Solomon, Junior Programmer

Kirsten Suhr, Senior Client Services Coordinator

e o o o o o o o o o o e o o o o o o o o o o o e e o o o o o o

lof 2 8/12/02 1:17 PM
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* Jeff Surak, Senior Webmaster
¢ Kellie Terry, Director of Client Services
¢ Shaun Wiggins, Consultant

819 18th Street BN 10th Floor Washington, DC 20006 Tel: 202.263.2000 Fax: 202.263.2960
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ISSUE DYNAMICS INC.

[ Staff | Client List | Partners | News Releases | Contact Us | Job Opportunities ]

Interne
Representative list of past and present IDI clients.

Fublic ) )

Alliance for Consumer Rights

Alliance for Public Technology

America Online

American Express

American Heart Association

American Social Health Association

American Strategies

American Telemedicine Association

Ameritech

Amnesty International USA

Associated Credit Bureaus

Association of America's Public Television Stations
Bank of America

Bell Atlantic

BellSouth

Bill Bradley for President

Blue Cross Blue Shield Association

Blue Cross Blue Shield of Georgia

Business Coalition for US-China Trade

California Teachers Association

CDR Associates

Center for Marine Conservation

Citizens Educational Foundation

Clear the Air

Coalition for Affordable Local and Long Distance Service (CALLS)
Communications and Policy Technology Network (CAPTN)
Corning

Crounse Malchow & Schlackman

Defenders of the Wildlife

Dontblowit.org

Edelman Interactive

Edison Electric Institute

Education and Libraries Networks Coalition (EdLINC)
Emergency Committee on American Trade (ECAT)
endgridlock.org

Epilepsy Foundation of America

Fannie Mae

Fireman's Fund Insurance Co.

Fleishman-Hillard

George Washington School of Political Management
George Washington University - Virginia Campus
Georgia Early Learning Institute (GELI)

Greater Phoenix Chamber of Commerce

Greater Washington Board of Trade
GreenCar.org

lof 3 8/12/02 1:19 PM
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GTE

Gun Free Kids, a project of New Yorkers Against Gun Violence

Hewlett-Packard

Hispanic Association on Corporate Responsibility (HACR)

Human Rights Campaign

iAdvance

Inova Health System

International Campaign for Tibet
International Food Information Council (IFIC)
Internet Alliance

Internet Public Policy Network (IPPN)

Juno Advocacy Network

Kelsey-Hayes

Leadership Conference on Civil Rights (LCCR)
M&R Strategic Services

Mark Warner 2001

Metricom

NAACP

National Association of Realtors

National Association of the Deaf

National Biosolids Partnership

National Center for Tobacco Free Kids
National Community for Latino Leadership
National Consulting Strategies

National Council of La Raza

National Environmental Trust

National Latino Telecommunications Task Force
New Millennium Research Council

New York State Demaocratic Party

Novartis

Open Access

Optimum Public Relations

Organizations Concerned About Rural Education
Ozone Action Corporation

Pacific Bell

Pacific Gas & Electric

Personal Communications Industry Assoc.
Public Affairs Council

Qualcomm

Qwest

Repeal the Tax on Talking

Salestar

San Francisco Giants

SBC Communications

Southern Environmental Law Center

Sprint

Techrocks

Telecommunications Research & Action Center
Teligent, Inc.

The Global Telemedicine Group

The Justice Project

The NOAH Group

The TransAfrica Forum

The US Internet Industry Association (USIIA)
United States Telecom Association (USTA)
U.S. West

Verizon

Verizon Wireless

Virginia Center for Innovative Technology
Virginia Secretary of Technology

Virginia Power

http://www.idi.net/about/clients.vtml
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@ About Issue Dynamics

About (D]
[ Staff | Client List | Partners | News Releases | Contact Us | Job Opportunities ]

Internet Communications
If you'd like to receive news and information from IDI by email, please take a moment to tell us

e st oy PN O e
Internet Products how to contact you.

Fublic Affairs )

July IDIdeas - A Newsletter from Issue Dynamics, Inc.

Cansumer Affairs Issue Dynamics, Inc.'s July Newsletter "IDIdeas"

_ July 15, 2002

Consumer Education

Ken Deutsch to Keynote 'Public Affairs and Internet' Conference

Executive Vice President Ken Deutsch will be the Keynote Speaker at the Public Affairs Council's
"Public Affairs and Internet" Conference on Thursday, June 13, 2002, at the Holiday Inn OId
Town in Alexandria, Virginia.

June 10, 2002

April IDIdeas - A Newsletter from Issue Dynamics
Issue Dynamics, Inc.'s April Newsletter "IDIdeas" (Flash based newsletter).

April 05, 2002

Issue Dynamics, Inc. Names Public Affairs Veteran to Senior Management Team
Issue Dynamics, Inc. announced today the appointment of Randy |hara as Vice President of IDI's

Public Affairs division.
February 11, 2002

Grassroots Enterprise and Issue Dynamics Launch New Crisis Preparation System
Grassroots Enterprise, Inc. and Issue Dynamics, Inc. announce new technology and service

bundle which allows organizations to proactively prepare for a crisis
December 12, 2001

Free Crisis Management Seminar
On December 11th, join former White House press secretary Mike McCurry and other expert

communication strategists for a free seminar on how companies and interest groups can best
prepare for potential crises
November 29, 2001

November IDIdeas - A Newsletter from Issue Dynamics

November 19, 2001

IDI Expands Corporate Grassroots Practice
IDI hires Brian Wild as Director of Grassroots Services and Campaigns and announces other

staffing additions.
August 23, 2001

July IDIdeas - A Newsletter from Issue Dynamics

July 16, 2001

May IDIdeas - A Newsletter from Issue Dynamics
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[ Staff | Client List | Partners | News Releases | Contact Us | Job Opportunities ]
Internet Communications
(talel et e Welcome! Please let us customize your experience with the IDI web site by completing the
LEE R R personal profile below. The information you provide will never be sold or shared - please review
Fublic Affairs our privacy statement if you have any questions about how it is used.
Consumer Affairs If you have already registered with us, please sign in.
Consumer Education First Name: [
Last Name: |
E-mail Address: |
Password: |

What type of organization do you work for?
_| Corporation

_| Non-profit

_| Association

_| Political Campaign

_| Issue Campaign

_| Other

If you are a member of the press, what issues do you cover?
_| Technology

_| Politics

_| Internet Politics

_ Corporate Communications
_| Consumer Affairs

_| Other

We would like to periodically send you news and other updates about IDI. Does your email
program automatically display email messages that look like web pages (i.e. contain graphics,
bold or italic text, etc)?

® Yes

O No

O 1 don't know

O Do not send me any updates

How did you hear about Issue Dynamics, Inc?

o

Next
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If it involves the Internet, chances are that Issue Dynamics knows about it and has investigated
Interne 5 how to use it for our clients. That is because we have been specializing in online communications
since before there was a World Wide Web. And we are comfortable saying that no other
organization knows more about using the Internet for public affairs, government and media
Fublic relations than us.

In the early days of the Internet, Issue Dynamics was the first to launch a media relations web
site on the Web. We were first to launch a major corporate public policy site and the first to use
the Internet to affect public policy issues. IDI's current line of proprietary Internet products have
won multiple awards and has been used by Fortune 50 corporations, political parties, national
associations, law firms, federal agencies, public policy groups and non-profit organizations.

What truly makes IDI's Internet consulting different is the staff's ability in developing and
implementing strategies. Our account managers and consultants are activists who also know how
to use technology... not the other way around.

Our uniqgue combination of public affairs experience, Internet programming, creative Internet site
design, and technical skills makes IDI that rare organization. We provide all the services
necessary to create an Internet campaign that impacts the right audiences with the right
messages and achieves the established goals.

819 18th Street BN 10th Floor Washington, DC 20006 Tel: 202.263.2000 Fax: 202.263.2960
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@ Internet Tools

Abaut D] _
o IR GRASSROOTS MANAGER ™
ILerre HTrmdnicaton=

""*E”I"Et F””t IMPACT CONGRESS WITH PHONE CALLS,
G FAXES, AND EMAILS IN MINUTES

Consumer Affairs

Consumer Education
An important House Bill is being marked up in committee. At the last moment, an amendment

that your organization opposes is added.You need to respond. You could try setting up a
telephone bank to make calls, but that would take time and would be a budget-buster.

There is a better way - IDI Solutions Grassroots Manager>M. Using your desktop computer and
the Internet, you rapidly send Action Alerts to thousands of your supporters, directing a flood of
phone calls, faxes or email to targeted legislators. You review the real-time reports on who made
----- contact with which House members, when they took action, and what they said. Then you arm
your lobbyists with this information as they visit the Hill.

Twenty-four hours later, the vote goes in your favor. Chalk up a victory for you...with a little help
from Grassroots Manager, a powerful new Internet tool from IDI, the leader in public affairs
Internet solutions.

Four Simple Reasons

¢ Grow your grassoots database by registering and tracking the actions of
supporters. Identify your most active supporters and your "weak spots."

* Mobilize response as fast as possible. Grassroots Manager integrates email, fax and
long-distance telephone service with your web site, putting you in touch with supporters
almost instantly. Your web site becomes an interactive communications center by
delivering Action Alerts to users' email accounts.

* Save money over telephone bank operations. There is no need to pay for extra
telephone lines and equipment or people to make the calls. Internet-based communication
costs less and records results more accurately. Grassroots Manager uses IDI Solutions

Washington Call ManagerSM, an Internet-to-phone-and-fax gateway, which allows your
supporters to impact Congress.

¢ Automatically generate HTML. Simply "copy-and-paste" your documents into Grassroots
Manager's convenient templates, which saves you time and hassle.

How it Works

Grassroots Manager operates with Capitol Advantage's CapitolWiz and IDI Solutions

Washington Call ManagerSM. CapitolWiz helps users communicate effectively with Capitol Hill
by providing updated Congressional directory information, district zipcode matching, member
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information, and selected recent votes. Washington Call Manager provides an Internet gateway
to phone calls and faxes right from your web site.

Action Alerts are high priority communications sent by you to registered users. Grassroots
Manager makes it easy to:

* Add, modify, delete, categorize, and prioritize Action Alerts through an easy-to-use
administration page.

* Mark Action Alerts as viewable only to users based on security levels.

* Email Action Alerts to users based on their interests, Congressional districts and by the
number of previous alerts the user has acted on.

* Choose from four Action Alert types: email, phone, fax, and off-line.

¢ Facilitate phone calls and faxes that connect users to Congress.

Grassroots Manager also has reporting features that help you analyze the results of your online
grassroots communications efforts. You can:

* Generate reports that track user participation by district/Action Alert and past action.
* Identify who your most active users are and what issues motivate them.
¢ Import and export data from existing grassroots management systems.

Users benefit from the power of Grassroots Manager, too. They can:

¢ Stay informed about important issues without visiting your web site.

* View only those Action Alerts that match their interests or region.

¢ Save time communicating with members of Congress because you provide sample letters
or talking points they can use as is or modify.

|DI Solutions Grassroots ManagerSM is built on flexible technology that can be used with any

existing database or as a stand-alone turnkey product. Grassroots Manager integrates the speed
of email with the proven effectiveness of phone calls and faxes to impact Congress - all from your
web site. Grassroots Manager is the single solution for your organization's grassroots
mobilization needs.

819 18th Street BN 10th Floor Washington, DC 20006 Tel: 202.263.2000 Fax: 202.263.2960
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IDI offers a range of services that give our clients the edge in achieving their business and public
Interne 5 policy goals. Whether the need is to shape public opinion or influence public policy makers, I1DI
offers services unequaled by other firms in the field. We know how to shape issues and make
them work for our clients.

'ublic
Gl The IDI team has extensive experience working on Capitol Hill and in state and local
governments, in organizing grassroots and political campaigns, building coalitions and
communities, managing associations and non-profits, launching public relations campaigns,
developing strategic Internet communications and conducting strategic research.

IDI identifies emerging issues and develops competitive intelligence. Using this information, we
identify and cultivate potential allies, and then develop strategies to define and shape issues
through research, oversight, and advocacy.

IDI works with our clients on reputation management and image enhancement through special
projects, affinity marketing, and cause marketing with strategic stakeholders. These projects give
IDI's clients a competitive edge in the marketplace and in the public policy arena.

IDI represents our clients and their interests before legislative bodies, executive branch agencies,
and the courts at all levels of government. We work with our clients' strategic stakeholders to
ensure that their voice is heard and that their clout is felt whenever and wherever decisions are
being made.

IDI helps our clients shape the public policy agenda through their relationships with strategic
stakeholders. Through consumer education, coalition building, grassroots campaigns, public
relations, and consumer affairs projects, IDI helps our clients define the issues that are critical to
their bottom line success.

819 18th Street BN 10th Floor Washington, DC 20006 Tel: 202.263.2000 Fax: 202.263.2960
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Ahout D]
i IDI helps our clients keep their "finger on the pulse” of their strategic stakeholders. By anticipating

Interne 5 developments that affect their interests, our clients are better able to turn potential problems into
opportunities to reach out to strategic stakeholders and develop "win-win" outcomes.

Fublic IDI's consumer affairs services also help our clients (1) anticipate developments affecting their
industry, (2) understand how other companies manage their relationships with strategic
stakeholders, and (3) develop and expand relationships with strategic stakeholders and win
support for public affairs, legislative and marketing goals.

IDI provides regular reports and special updates to our clients on strategic stakeholder activity.
These reports and updates include information on meetings, conferences and special events,
internal organizational changes, legislative, regulatory and legal activities, coalition building and
media events.

Most importantly, IDI identifies opportunities for our clients to understand and reach out to
strategic stakeholders through:

¢ Advice on strategic corporate giving

* Placement of senior executives on the boards of directors or special committees of key
third party groups

* Strategies for leveraging policy decisions for maximum political benefit

* |dentification of speaking and other opportunities for client representatives at events
sponsored by strategic stakeholders

* Participation of strategic stakeholders on government advisory panels and industry
sponsored panels

* Development of proactive consumer education initiatives with strategic stakeholders.

* Creation and management of consumer advisory panels

By effectively managing relationships with strategic stakeholders, IDI helps our clients develop the
broadest possible support for their public policy and marketing goals.

919 18th Street MM 10th Floor Washington, DC 20006 Tel: 202.263.2900 Fax: 202,263 .2960
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The IDI team includes national leaders in such areas as the Internet, consumer affairs, disability

Interne S rights, civil rights, community organizing, education, economic development, research and
telemedicine. IDI uses this talent and know-how to develop consumer education campaigns that
promote our clients' business and public policy goals.

Fublic _ ) ) _ »

IDI-managed consumer education campaigns turn potential problems into opportunities. We help
our clients identify trends and emerging issues that can affect their business or organization. Most
importantly, IDI develops strategies to get out "ahead of the curve" and use consumer education
initiatives to help our clients take advantage of these new developments.

IDI works with our clients to develop joint consumer education projects with their strategic
stakeholders. Joint education projects can help consumers make sense of changes in the
marketplace. And joint education projects lend credibility and bolster consumer confidence in the
key messages and underlying themes. Members of IDI's team are also available to play a visible,
high-profile role in consumer education projects.

IDI consumer education projects include survey research to identify issues, development of key
messages and themes, preparation of consumer education materials, promotion through the
media and other appropriate channels, and distribution through the us e of toll-free telephone
numbers, public distribution centers, and the Internet.

819 18th Street BN 10th Floor Washington, DC 20006 Tel: 202.263.2000 Fax: 202.263.2960
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With an experienced staff in both the public and private sectors, IDI's research team provides
Interne 5 clients with topical briefs, targeted policy research, and in-depth issue analysis. Subjects of IDI
research projects include, but are not limited to, telecommunications, Internet, and technology
policy issues such as education and telework.

'ublic
Gl In conjunction with its Internet Monitoring Services, IDI also provides clients with competitive
intelligence.

IDI also provides clients with a network of policy experts who can provide content and services
over a range of topics. These experts are also available as members of IDI's speakers bureau.
An online technology policy e-zine featuring the writings of academics and other policy experts is
under development as well.

IDI's customized research is fully supported by its Public Affairs Department. Not only do we
conduct the research, but we utilize this information to meet clients' advocacy needs through
other services, including media relations and Internet communications.

819 18th Street BN 10th Floor Washington, DC 20006 Tel: 202.263.2000 Fax: 202.263.2960
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In support of its other professional services, . ]
Internet Caommunications IDI provides a complete range of creative and ; TR
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In the area of Internet communications, IDI's
creative design services designs new web
sites from the ground up, and redesigns
existing sites to improve their appearance,
strengthen their brand identity, streamline their
navigation, and improve their load time and overall usability.

In addition to web site design, IDI creates online advertising, including standard banner ads,
popup window ads, and "rich media" (audio and video) ads and emails that can be used for "viral
marketing" and other online promotional campaigns.

Whatever the creative requirements of a project may be, IDI's writers and designers have the
creative edge and the technological skills to make the project a success.

819 18th Street BN 10th Floor Washington, DC 20006 Tel: 202.263.2000 Fax: 202.263.2960
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With over three decades of hands-on experience running associations and not-for-profit
Interne 5 organizations, Issue Dynamics Inc. offers clients a comprehensive package of services for
association and not-for-profit management, including:

Database management

Membership recruitment

Direct mail

Production of newsletters, press releases, annual reports and other publications
Coordination of national conferences, seminars and workshops

Advisory committee management

Legal representation and lobbying

Internet services (see Strategic Internet Communications)

Fublic

e o o o o o o o

IDI currently provides complete management services for:

¢ Alliance for Public Technology (APT)
* Telecommunications Research and Action Center (TRAC)

819 18th Street BN 10th Floor Washington, DC 20006 Tel: 202.263.2000 Fax: 202.263.2960

lof1l 8/12/02 1:09 PM



Issue Dynamics, Inc. - Coalition Building http://www.idi.net/building/

ISSUE DYNAMICS INC.

IDI frequently recommends that our clients work in formal coalitions with other strategic
Interne 5 stakeholders, companies and trade associations. IDI manages such client/strategic stakeholder
coalitions to ensure consistency of message and coordination of industry and strategic
stakeholder activities. With IDI's support, our clients and their strategic stakeholders support a
Fublic common agenda.

IDI-managed industry/strategic stakeholder coalitions can respond quickly to emerging issues and
developments on behalf of its members. IDI keeps all coalition members updated, informed and
involved.

Coalition members are often called upon to support the activities of the coalition by:

Participating in planning sessions

Attending press conferences

Visiting elected officials

Writing letters to public officials

Testifying before public bodies

Submitting written testimony for hearings

Authoring op-ed articles and letters-to-the editor
Patrticipating in advertising campaigns

Organizing and mobilizing their organizations' membership

e o o o o o o L
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What is the goal of your grassroots / grasstops campaign? Is it to have immediate, short term

Interne 5 results focused on a specific issue... or are you building relationships and forming an "army" that
would be ready at a moment's call? At IDI, we know how to build and leverage grassroots
mobilization and grasstops contacts... and we know how to do it the right way. We know that
Fublic successful campaigns build "1-to-1-to-1 relationships" between your organization and your
supporters, and between your supporters and their elected officials.

While no two grassroots campaigns are the same, IDI knows that the most successful grassroots
efforts are the ones that integrate both online and offline elements. They can be ever-green
campaigns that include field canvassing, field events, road-shows and tours, videotapes, public
speaking, third party organizing, mdeia relations, and much more. This is but a short list of
possible elements.

The bottom line is that successful grassroots / grasstops campaigns ensure that participants
understand the underlying issue and are comfortable with getting involved. We work to keep our
clients' supporters informed on the issue with regular updates and briefings. And we never put our
clients' grassroots supporters' names on a letter, petition or advertisement, or share their names
with other groups, without their informed consent.

IDI's staff includes several of the nation's premier grassroots organizers. We also have a network
of grassroots managers across the country that is available on a project-by-project basis. IDI
supervises their time and talents to keep costs low and results high.

819 18th Street BN 10th Floor Washington, DC 20006 Tel: 202.263.2000 Fax: 202.263.2960
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IDI has a great deal of experience in managing public relations. Our online Media Relations
Interne 5 Management tools are the best available on the market today. But the best public relations
strategies are the ones that integrate many aspects of communications.

Fublic Our clients look for more than message awareness - they want the public to fully understand their
message, and for the public to agree with their point of view.

IDI is a leader in using the Internet for public relations. We are leaders in promoting our clients'
views with third party stakeholders, and with integrating those stakeholders views into the overall
public relations strategy. But this is not about simply getting third party stakeholders to mimic the
"message points." We assist them in fully understanding and articulating complimentary
messages in ways that are sure to garner media attention.

It's about "the power of the many." More voices, more power. IDI works individually with third
party stakeholders and as members of coalitions to influence media coverage of an issue through:

News conferences.

Preparation and release of studies, issue briefs, advocacy papers.
Voter surveys.

Online Media Relations Management Tools.

Drafting and placement of op-ed articles and advertorials.
Letters-to-the-editor campaigns.

Editorial board meetings.

Design and placement of issue advertisements.

"Off the record" issue briefings

e o o o o o o o o
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15 Months After 271 Relief: A Study of Telephone

Competition in New York

Prepared by The Telecommunications Action and Research Center (TRAC)

April 25, 2001
EXECUTIVE SUMMARY

This study examines the impact of local market competition fifieen months afier Verizon s
entry into New York State's long distance market. This study follows a previous TRAC
study six months ago that found that increased competition reduced costs for consumers.
As of the end of tl}e first quarter in 2001, competition has resulted in 2.7 million
customers switching away from Verizon local p}zone service and 1.7 million customers

have switched to Verizon's long distance phone offerings.

This study concludes that residential customers will save up to $284 million dollars a
year after switching long distance companies, and up to 8416 million dollars a year after
switching from Verizon to another local telephone company. Using conservative
assumptions, this study predicts that the average consumer that changed long distance
service saved up to $13.94 a month, and the average customer saved up to 51283 a
month by changing local service. Overall, phone competition will bring between 384 to

$324 of savings a year for each New York phone customer.



INTRODUCTION

New York State is unique because there is a greater degree of local and long distance
telephone competition than in other states. There are at least six companies providing
local phone service and eight major long distance providers. Verizon, formerly Bell
Atlaptic, was strictly a provider of local service until the Federal Communications
Commission (FCC) and New York State Public Service Commission approved their
application to provide long distance in the state of New York in December 1999. Under
Section 271 of the 1996 Telecommunications Act, Verizon needs to petition government
agencies in each state in which they want to provide long distance service. The law says
that Verizon should be allowed to provide long distance if there is sufficient competition

in the local telephony market.

When competition in local and long distance telephone service rapidly expanded in New
York, TRAC began producing two ne\a: publications. The first study was completed in
December 1999 and it outlined consumer choices in New York City Jocal phone service
providers. The second, completed in June 2000, included Verizon's long distance plans
offered to New York state consumers and compared them to the plans of existing carriers.
In September 2000, the Telecommunications Research and Action Center (TRAC)
wanted to determine how many New York consumers had actually taken advantage of
this new opportunity to switch telephone carriers. At that time, approximately one
million customers had switched their local phone service away from Verizon and another

ope million customers switched from local phone service.
2



This study updates the aforementioned reports because many more consumers have taken
advantage of increased choice in telephone service providers. The findings of this study
are based on published reports that over 1,700,000 customers have switched to Verizon
long distance service as of the end of 2001’s first quarter. TRAC has also discovered that
approximately 2,700,000 consumers have switched from the predominant local carrier,

Verizon, 10 AT&T, MCI Worldeom, RCN, MetTel, MCI, or Broadview Networks.'

These publications were prepared by researching web sites of major phone companies.
Any information that could not be found on the websites was obtained by speaking with
telephone company customer service representatives. TRAC confirmed this information

with another, more senior company representative before the publication was printed.

TRAC divides callers into calling baskets based on the amount of their long distance
nsage and the time of day of usage. These are two of the most important factors in
deterrnining your long distance bill. Callers are divided into three categories: those who
make most of their calls during the day, those who make most of their calls at night or on
the weekends, and those whose calls are spread evenly over days, nights, and weekends.
To be even more representative of consumer phone usage, TRAC factors in an assortment
of directory assistance and calling card calls. TRAC uses these categories to analyze 18

types of calling patterns that describe most consurner calling habits. Consumers can

1. Competitive telephone carriers actually have 3 million customers. TRAC assumes that 10% of these
customers did not switch from Verizon.
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easily decide which basket they fall into by looking at past bills and determining total

minutes of long distance usage and number of long distance calls placed.

METHODOLOGY

The study examined the amount of consumer savings that were created by increased
telephone competition. Since this study is based on published price rates and not actual
customer bills, TRAC made every attempt possible to choose conservative assumptions
for the study. Therefore, it is very likely that the results of this report actually
underestimate the amount of consumer savings achieved in New York. We calculated the
savings that are being achieved by the 2.7 million residential customers that have
switched their local service away from Verizon and the savings that are being achieved

by the 1.7 million residential customers that switched to Verizon long distance service.

Long distance savings were determined by comparing Verizon’s prices to those of other
long distance companies. The savings were calculated for the 18 different calling baskets
used by TRAC to evaluate long distance calling plans in its TeleTips'™™ Residential Long
Distance Comparison Chart, released in conjunction with this study. We calculated a
range of possible consumer savings based on conservative assumptions regarding which
calling plans the residential customers subscribed to before customers switched“to
Verizon for long distance service. Tables 1 and 2 includes a version of the Microsoft

Excel document we used for these calculations



DIAGRAM 1I:

Calculations for Total Consumer Savings for Average Daily Use and 6 calls a Month

High end of savings = (Number of consumers that fit this calling pattemn)” {[(Highest Pr%ced Con}petitor
Plan) — (Lowest Priced Verizon Plan)}+ [(Lowest Priced Competitor Plan) — (Lowest Priced Verizon
Plan)}}/2.5

or

$604,633 = 141,667 * [($13.94-$4.40)+ (85.50-$4.40)}/2.5

Low end of savings = (Number of consumers that fit this calling pattern)* {[(Lowest Priced AT&T Plan) ~
{Lowest Priced Verizon Plan)]+ [(Lowest Priced MCI Plan) ~ (Lowest Priced Verizon Plan)}}/2

or

$-292,542 = 141,667 * [(§5.43-57.49)+(85.50-§7.49)}12

Disgram 1 provides an example of how TRAC calculated long distance savings for
individuals, using the calling basket that describes average daily users that make about 6
calls a month as an example. We first subtracted the lowest priced Verizon plan from the
highest priced competitor’s plan. In this case we subtracted $7.49 from $13.97 and found
savings of $9.57. The lowest priced Verizon plan was then subtracted from the lowest
priced competitor's plan ($5.50-$4.40 = $1.10). Basic rate plans were excluded because
they were significantly higher than all other rates. TRAC assumed that these people are
not likely to switch to Verizon’. We then added these two figures together and divided
the sum by 2.5 instead of 2. For avérage daily users making six calls 2 month this would
mean adding $9.57 and $1.10 and dividing this sum by 2.5. This effectively created a

weighted average savings of $4.27 per consumer that underestimated the savings received

? Some consumers mistakenly assume that they are on the least expensive plah already by being on the
"basic" plan.
b



by individuals by approximately 20%. The above-mentioned calculations were used to
find the savings for an individusl. TRAC then used its knowledge of the long distance
market to calculate the total savings achieved by the one million comsumers. From
previous studies, TRAC estimated that approximately 25% of consumers make 6 calls a
month, 25% make 12 calls a month, 20% make 18 calls 8 month, 15% make 36 calls a
month, 10% make 60 calls a month, and 5% make 180 calls a month. These percentages
correspond with TRAC's calling baskets. Based upon this distribution, TRAC calculated
the savings per month for all 1.7 million consumers. For example, if there are 425,000
(25% of 1.7 rmillion) consumers that make 6 calls a month, then TRAC estimated that
141,667 of these consumers have calling patterns that can be described as average daily
use, 141,667 have patterns that are considered heavy daily use, and 141,667 have calling
patterns that are characterized by heavy night and weekend use. Therefore, we multiplied
an individual’s savings of $4.27 by 141,667 1o realize a savings of $604,633 each month
for all consumers that switched to Verizon long distance, make 6 calls &8 month, and have

average daily use.

We then calculated the low-end of potential savings. TRAC assumed that consumers
would switch to Verizon even if all residential customers were already using the best
available discounted plans before Ycﬁzon bad entered the market. We calculated the
potential savings for each calling basket if a consumer switched from the lowest priced
AT&T plan to the lowest priced Verizon plan and the savings if & consumer switched
from the lowest priced MCI plan to the lowest priced Verizon plan. In the case of
consumers that make 6 calls a month and have average daily usage, consumers actually
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lost $2.06 when switching to Verizon from AT&T (35.43-87.49 = §-2.06) and lost $2.05
when switching from MCI ($5.42 - $7.49 = §-2.05). For the purposes of this study, we
averaged the savings of these MCI and AT&T switchers and considered this the low end
of possible consumer savings. For the aforementioned set of consumers that means that
TRAC 2dded $-2.05 plus $-2.06 and divided by two to find & low end of savings of

$-2.055. Just as we did with the high end of savings, TRAC distributed the savings
among 2.7 consumers based on the above distribution. Thus, in one-month consumers

that had average daily use and made 6 calls actually lost $292,542.

Adding the savings for each calling basket and then multiplying this figure by twelve
months determined annual consumer savings. So, the total high end of annual savings for
consumers making 6 calls a month and having average daily use is $7,255,600
(8604,633*12). The low end of savings is $-3,510,500. Using this methodology, we
were able to determine the range of savings for all consumers resulting from Verizon’s

entry into the long distance market.

We used a similar approach in calculating the savings achieved when consumers
switched to a Verizon competitor for local telephone service. Table 3 includes the
Microsoft Excel documment we used to calculate these results. Results were based on
figures included in TRAC’s TeleuTipsTM New York City Residential Local Service
Comparison Chart. Twelve local calling baskets are analyzed by TRAC. These calling
baskets included a mix of local calls, local toll calls, and extra services such as Call
Waiting, Voice Mail, and *69. The basket’s pricing took into account universal service
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charges and other fees automatically assessed to local phone bills. In this study we
subtracted the lowest priced competitor’s plan from the highest priced Verizon plan to
determine the high-end of potential savings. We then subtracted the lowest priced
competitor’s plan from the lowest priced Verizon plan to determine the low-end of

potential savings. An average was used for each of the 12 calling baskets.

Adding the savings for each calling basket and then multiplying this figure by twelve
months determined annual consumer savings. As a result, we were able to determine the
range of savings resulting from the entry of new companies in the local telephone service

market.

RESULTS

The low end of copsumer savings achieved by Verizon’s entry into long distance was
$79,022,800 and the high end was $283,663,440. An average consumer that switched to
Verizon for long distance service will save between $3.67 and $13.94 a month.

Alterpatively, the average consumer will save between $44 and $167 a year.

The total savings from New York consumers switching local telephone service ranged
between $118,442,000 and $415,665,000. An average consumer that switched to a
competitive provider for local service will save between $3.36 and $12.83 a2 month. In

other words, the average customer will save between $40 and $154 a year.



Chart 1 demonstrates the range of savings achieved monthly by the 1,700,000 copsumers
that switched to Verizon long distance. The figures for “Savings Achieved by Switching
from the Industry Average” are our estimates for the high-end of possible savings and the
figures for “Savings Achieved by Switching from the Lowest AT&T and MCI Plans” are
the estimates for the Jow-end of possible savings. Chart 2 shows that all consumers save
by switching from Verizon to another local carrier, even if they were already on the

lowest priced Verizon plan.

Compared to TRAC’s previous study in September, this report finds that consumer
savings have increased over the last six months. While consumers were saving between
$112 million to $217 million, this study’s annual consumers savings were estimated to be
between 8197 million and $700 million. Breaking these results down further, TRAC has
found that consumer savings have increased between 76% to 223% since the last study.
TRAC’s high-end estimates of monthly consumer savings also increased 48% in the last
six months. Only our low-end monthly estimates decreased — a 25% decrease compared

to TRAC’s previous study.

CONCLUSION

Competition and choice in the local and long distance telephone markets brings consumer
benefits. As this report demonstrates, phone competition has brought up to $700 million

of savings to New York consumers. It is TRAC’s hope that this report will highlight the



benefits of phone competition to telecornmunications industry, consumers and the

government.

The New York analysis raises the logical question of what the savings to consumers
could be nationwide if the same competition that has developed in New York were to be
available elsewhere. New York, of course, is a gigantic market, and to some degree
possibly the competitive market in the country. TRAC believes that the pace at which
competition is being introduced around the country is costing consumers savings in the
billions of dollars. The time has come to move the process of increased long distance and
local competition ghead at a more rapid rate. TRAC is in the process of undertaking an
analysis of the lost consumer savings that has resulted from the slow rate of competition

in the local and long distance markets.
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TABLE 1: Calculations for High End Estimate of Long Distance Savings

({Greatest 8avings
+ Lowest Savings) 1
Number of {Number of
Consumers in Savings * Number of Consumers in
Basket 1 Plan Price Basket Consumers in Basket Bagket))/2.5
Highest priced competitor  § 13.97
Lowest priced competitor $ 5.50
Lowsst priced Verizon $ 4.40
Greatest Savings {Highest
priced competitor -
Lowest priced Verizon) $ 8.57 141887 1,355,75000 $ 604,633.33
L owgst Savings (Lowest
priced competitor = Lowest
priced Vertzon) $ 1.40 141667 155,833.33
Basket 2
Highest priced competitor § 3153
L owest priced competitor  § 13.02
Lowest priced Verizon $ 13.64
Greatest Savings (Highest
priced competitor - Lowest
priced competitor) $ 17.89 141687 253441667 § ©78,633.33
Lowest Savings {Lowest
priced compastitor - Lowest
priced Verizon) $ {0.62) 1418667 {87,833.33)
Basket 3
Highest priced competitor & 49.70
_owest priced competitor 8 19.98
Lowest priced Verizon $ 20.82
Grestest Savings (Highest
priced competitor - Lowest
priced competitor) s 29.08 113333 3,285,733.33 $ 1,289,280.00
Lowest Savings {Lowest
priced competitor - Lowest
priced Verizon) $ {0.64) 113333 (72,533.33)
Basket 4 ~
Highest priced competitor  § 80.91
Lowest priced competitor § 35.41
Lowest priced Verizon $ 368.38
Greatest Savings (Mighest
priced compeatitor — Lowest
riced competitor} $ 54.53 85000 4.635050.00 §  1,821,040.00
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Lowest Savings (Lowsst
pricod competitor ~ Lowast

riced Verlzon) $ (0.97) 85000 $ (82,450.00)
sket §

Highesi priced competitor $ 115.38
Lowsst priced competitor § 53.22
Lowest priced Verizon $ 83.75
Greatest Savings (Higheat
priced competitor - Lowest

riced compatitor) $ £61.63 56666.7 $ 3.4923686.67 $ 1,384,033.33
Lowest Savings (Lowest
priced competitor - Lowest
priced Verizon) $ {0.53) §6668.7 ] {30.033.33)
Basket 6
Highest priced competitor  § 300.48
Lowest priced competitor § 115.57
Lowest priced Verizon $ 120.91
Greatest Savings (Highest
priced competitor - Lowest
priced competitor) $ 188.57 2B3333 $ 534281667 $ 2,076,60867
f.owest Savings (Lowast
mriced competitor - Lowsst
priced Verizon) $ (5.34) 283333 $ (151,300.00)
Basket 7
Highest priced competitor  § 1343
Lowest priced competitor $ 5.50
Lowest priced Verizon $ 3.00
Greatest Savings (Highest
priced compatitor - Lowast
pricad competitor) $ 2.50 141667 $ 354,166.687 $ 732,700.00
Lowest Savings {Lowest
priced competitor - Lowast
priced Verizon) $ 10.43 141667 $ 1.477,583.33

asket 8
Highest priced competitor  § 28.34 -
Lowest priced competitor $ 11.33
l.owest pricad Verlzan $ 12.12
Greatost Savings (Highest
priced competitor - Lowest
priced competitor) $ 16.22 141687 $ 2.29783333 § 874.388.67
Lowest Savings (Lowast
oriced competitor ~ Lowest § {0.79) 141667 $ (111,916.87)
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priced Verizon)

asket 9§
Highest priced compstitor § 43,83
L.owest priced competitor § 17.68
Lowest priced Verizon s 18.44
Greatest Savings (Highest
priced competitor - Lowest
priced competitor) $ 2549 113333 $ 2,888,86667 $ 1,121,54867
Lowest Savings (Lowest
priced competitor - Lowest
priced Verizon) $ {0.75) 113333 $ {85,000.00)
Basket 10
Highest priced competiter  § 80.38
Lowsest priced competitor § 31.21
| owest priced Verizon $ 34 48
Greatest Savings (Highest
priced competitor ~ Lowest
riced competitor) $ 45.88 85000 $ 3,889.800.00 $ 1,448740.00
Lowest Savings (Lowest
priced competitor ~ Lowsst
priced Verizon) $ (3.27) 85000 $ {277,850.00)
Basket 11
Highest priced competitor § 124.88
Lowest priced competitor $ 4822
Lowest priced Verizon $ 51.26
Greatsst Savings (Highest
priced competitor - Lowest
priced competitor) $ 7362 56666.7 $ 4,171,800.00 5 1,554 480.00
| owest Savings (Lowest
priced competitor — Lowsst
riced Verizon) $ (5.04) 56666.7 $ (285.800.00)
Basket 12
Highest priced competitor  $ _ 297.08
Lowest priced competitor § 106.49
Lowest priced Verizon $ 110.94
Greatest Savings (Highest
priced competifor ~ Lowest
priced competitor) $ 186.14 283333 $ 27308667 $ 205815333
Lowest Savings (Lowest
priced competitor ~ Lowest
pricad Verizon) $ {4.45) 283333 $ {126,083.33)
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Basket 13

Hiphest priced competitor $ 14,52
Lowest priced competitor § 5.50
Lowest priced Verizon $ 443
iGreatest Savings {Highest
priced competitor — Lowest
priced competitor) $ 10.09 141687 142041687 § 632.400.00
Lowest Savings (Lowest
priced competitor — Lowest
priced Verizon) $ 1.07 141667 151,583.33
Basket 14
Highest priced competitor § 26.36
Lowest priced competitor 8 10.28
Lowest priced Verizon $ 11.03
Greatest Savings (Highest
priced competitor ~ Lowest
riced competitor) $ 15.33 141867 217175000 § 830,733.33
Lowest Savings (Lowest
briced competitor - Lowest
riced Verizon) $ {0.67) 141667 {64,816.87)
Basket 15
Highest priced competitor  § 47.03
Lowest priced competitor  § 17.88
Lowest priced Verizon $ 21.11
Groatest Savings (Highest
priced competitor ~ Lowest
nriced competitar) $ 2592 113333 283780000 §& 1,018,640.00
Lowest Savings {l.owest
priced competitor ~ Lowest
riced Verizon) 5 (3 45) 113333 {351,000.00)
Basket 16
Highest priced competitor  § 88.23
Lowest priced competitor § 35.78
Lowest priced Verizon $ 38.18 ~
Greatest 8avings (Highast
priced competitor — Lowest
priced compestitor) $ 48.07 85000 4,085850.00 $  1.553,480.00
Lowest Savings {Lowest
priced competitor - Lowest
riced Verizon) $ {2.38) 85000 (202,300.00)
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iBasket 17

Highest priced competitor _ § 133.45
L.owsst priced competitor  § 5555
Lowest priced Verizon $ 87.356
Grestest Savings (Highest
priced competitor - Lowest
priced competior) $ 76.14 566688.7 $ 431460000 $ 1,685,040.00
Lowest Savings (Lowest
priced competitor -~ Lowest
priced Verizon) $ {1.80) 56666.7 $ {102,000.00)
Basket 18
Highest priced competitor § 348.37
Lowest priced competitor $ 101.27
Lowest priced Verizon $ 138.42
Grestest Savings (Highest
prized competitor -~ Lowest
riced competior) S 210.95 283333 $ 587891667 § 1,968,733.33
Lowest Savings {Lowest
priced competitor - Lowest
riced verizon} $ {37.15) 28333.3 $ {1,052,583.33)
AVG MONTHLY SAVINGS
HIGH END OF SAVINGS {Sum of [Greatest Savings +
Sum of Greatest Savings) § €0,458,800.00 Lowest Savings)/2.5)1} $ 23638,120.00
LOW END OF SAVINGS ANNUAL SAVINGS (Avg
{Sum of Lowest Bavings) 8 {1,368,500.00) monthly savings * 12) $ 283,633,440.00
TABLE 2: Calculations for Low End Estimate of Long Distance Savings
[(Savings from AT&T +
Number of Savings from MCI)*
Consumers  Savings * Number of Number of
LBasket 1 Pian Price in Basket Consumers in Basket Consgumers}/2
Lowest AT&T $ 543
Lowest MCI $ 542
Lowest priced Verizon $§ 749
Savings From AT&T (Lowest
IAT&T - Lowest Verizon) $ (2.06) 141667 $ (291,833.33) $ (282,541.67)
Savings From AT&T (Lowest
MC1 - Lowest Verizon) $ (2.07) is1887 $ (293,250.00)
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Basket 2

Lowest AT&T $ 1874
Lowest MCI $ 2268
Lowest priced Verizon $ 17.33
avings From AT&T (Lowest
T&T ~ Lowest Verizon) $ 141 141667 188,750.00 $ 478,833.33
avings From AT&T {Lowest
Cl - Lowest Verlzon) $ 535 141687 757,818.67
Basket 3
Lowest AT&T S 28.12
Lowest MC) $ 34.45
Lowest priced Verizon $ 28.00
avings From AT&T (Lowest
T&T - Lowest Verizon) $ 012 113333 13,800.00 $ 485633.33
avings From AT&T (Lowest
Cl - Lowest Verizon) $ 845 113333 ©57,666.67
Basket 4
L owest AT&T $ 4266
Lowsst MCI 8 54.00
Lowest priced Verizon $ 4130
avings From AT&T (Lowest
T&T - Lowest Verizon) $ 136 85000 115,600.00 $  587,550.00
avings From AT&T (Lowest
Cl - Lowest Verizon) $ 1270 85000 1,079,500.00
Basket 5
L.owest AT&T $ 6345
Lowest MCI $ 78.38
I owest priced Verizon $ 6020
avings From AT&T (Lowest
T&T - Lowest Verizon) $ 325 56687 184,166.67 s 607,183.33
avings From AT&T (Lowest
VICH - Lowest Verizon) $ 18.18 56887 1,030,200.00
Basket 6
Lowest AT&T $ 151.39
Lowest MCI $ 146.49
L.owest priced Verizon $ 134.78
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Eavings From AT&T (Lowest

T&T — Lowsst Verizon) $ 18.60 28333 470,333.33 $ 400,918.67
avings From AT&T {(Lowest
Cl — Lowest Verizon) $ 11.70 28333 331,800.00
Basket 7
Lowest AT&T $ 543
Lowest MCI $ 6542
Lowest priced Verizon $ 643
avings From AT&T (Lowest
T&T - Lowest Verlzon) $ (1.00) 141667 {141,666.67) $ (142,375.00)
avings From AT&T (Lowest
Cl - Lowest Verizon) $ (1.01) 441667 {143,083.33)
Basket 8
Lowest AT&T $ 17.65
Lowegt MC! $ 2179
Lowest priced Verizon $ 1547
avings From AT&T (Lowest
T&T - Lowest Verizon) $ 208 141687 284,666.687 $  595000.00
avings From AT&T {Lowest
MC1 - Lowest Verizon) S 632 141667 895,333.33
Basket 8
Lowest AT&T $ 2351
Lowest MCI $ 31.88
Lowest priced Verizon $ 22868
Savings From AT&T (Lowest :
ATE&T - Lowest Verlzon) $ 083 113333 84,066.67 $ £68,933.33
Savings From AT&T (Lowest
MC! - Lowest Verizon) $ 821 113333 1,043,800.00
Basket 10
Lowest AT&T $ 3810 >
Lowest MCI $ 5207
Lowest priced Verizon $ 4146
avings From AT&T (Lowest
T&T — Lowest Verizon) $ (3.36) 85000 {285.600.00) $ 308,12500
Savings From AT&T (Lowest ‘ -
Cl - Lowest Verizon) $ 1061 85000 901,850.00
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Basket 11

Lowest ATE&T $ 56.18
L.owest MCI $ 73.68
Lowest priced Verizon $ 61.51
avings From AT&T (Lowest
T&T - Lowest Verizon) $ (5.33) 56667 (302,033.33) $  193.,800.00
fvings From AT&T (Lowest
Cl — Lowest Verizon) $ 1217 56667 £89,833.33
Basket 12
Lowest AT&T $ 127.81
Lowest MCl $ 126.78
Lowest priced Verizon $ 136.06
Savings From AT&T (Lowest
AT&T - Lowest Verizon) $ (8.45) 28333 (239.41667) 8§ (251,175.00)
Savings From AT&T {(Lowest
MCI - Lowest Verizon) $ (9.28) 28333 {262,933.33)
Basket 13
L owest ATAT $ 543
Lowegt MCl $ 6542
Lowest priced Verizon S 854
Savings From AT&T (Lowest
AT&T - Lowest Verizon) $ {311) 141667 {440,583 33) S (441,281.67)
Savings From AT&T (Lowest
VICl - Lowest Verizon) $ (3.12) 141887 {442,000.00)
Basket 14
Lowest AT&T $ 17.73
Lowest MCI § 18.05
Lowest priced Verizon $ 17.49
Savings From AT&T (Lowest
AT&T - Lowest Verizon) $ 024 141667 3400000  $° 5666667
Savings From AT&T (Lowest
MCI - Lowest Verizon) $ 056 141667 78,333.33
Basket 15
{owest AT&T $ 2882
Lowest MCI $ 37.48
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L.owest priced Verizon

$ 27.20

avings From AT&T (Lowest
T&T - Lowest Verizon) § 142 113333  § 180,833.33 $ 663,566.687
avings From AT&T {Lowest
Cl — Lowest Verizon) $ 10.29 113333 $ 1,166,200.00
asket 16
Lowest ATAT § 48.73
Lowest MCi $ 60.13
Lowest priced Verizon $ 4248
Savings From AT&] (Lowest
ATS&T ~ Lowest Verizon) $ 425 85000 $ 361,250.00 $  930,750.00
Favings From AT&T (Lowest
MCIl - Lowest Verizon) $ 1765 85000 $ 1,500,250.00
asket 17
Lowest AT&T S 69.18
l.owest MCI $ B82.87
Lowest priced Verizon $ 5941
avings From AT&T (Lowest
T&T — Lowest Verizon) $ 875 56667 $ £52,5600.00 $ $40,850.00
avings From AT&T (Lowest
Cl ~ Lowest Verizon) $ 2348 56567 $ 1,328,400.00
Basket 18
Lowest AT&T $ 168.82
Lowest MCI $ 158,95
L owest priced Verizon $ 132.66
Savings From AT&T (Lowest
ATE&T - Lowsest Verizon) $ 36.18 28333 $ 1,024,533.33 $ 884,708.33
Savings From AT&T (Lowest
MCI — Lowest Verizon) $ 2628 28333 $ 744 883.33
$

LSurn of Savlﬁgs From AT&T

21.651,200.00

Sum of Savings From MCI

$
136,354,400.00

Averaged Savings
{Sum of Savings From
AT&T + Sum of Savings
From MCI)/ 2

$ 79,022,800.00
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TABLE 3: Calculations for Local Savings

[(Greatest Savings
+ Lowest Savings)

Savings *
Number of Number of * Number of
Consumers in  Consumersin Consumers in
Plan Price Basket Basket Basket]/2
Basket 1
Highest priced Verizon $ 2550
Lowest priced Verizon $ 1162
L owest priced competitor $ 1050
Greatest Savings (Highest priced
Verizon - Lowest priced $
competitor) $ 15.00 225000 3,375000.00 §$ 1.813,500.00
Lowest Savings (Lowest priced
Verizon - Lowest priced $
competitor) $ 1.12 225000 252,000.00
{Basket 2
Highest priced Verizon $ 3100
Lowest priced Verizon $ 2475
Lowest priced competitor $ 20.23
Greatest Savings (Highest priced
Verlzon ~ Lowest priced $
competitor) $ 10.77 225000 2,42325000 § 1,720,125.00
Lowest Savings (Lowest priced
Verizon - Lowest priced $
competitor) 3 4.52- 225000 1,017.000.00
Basket 3
Highest priced Verizon $ 40.85
_owest priced Verizon § 3463
L_owest priced compaetitor $ 31.19
Greatest Savings (Highest priced
Verizon - Lowest priced L
competitor) $ 966 225000 2,173,500.00 $ 1,473750.00
Lowest Savings (Lowest priced
Verizan - Lowest priced $
competitor) $ 344 225000 774,000.00
Bagket 4
Highest priced Verizon $ 56.78
Lowest priced Verizon $ 4764
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Lowest priced competitor $ 41.59

Greatest Savings (Highest priced
Verizon — Lowest priced $
competitor) $ 1519 225000 3,417,750.00 § 2,389,500.00
Lowest Savings (Lowest priced
Verizon — Lowest priced $
competitor) $ 605 225000 1,381,250.00
$ 7,3965,875.00
Basgket 5
Highest priced Verizon $ 31.24
E owest priced Verizon % 11.94
f_owest priced competifor $ 10.91
Greatest§avings {Highest priced
Verizon - Lowest priced $
competitor) $ 2033 225000 457425000 $ 240300000
[.owest Savings {Lowest priced
Verizon — Lowest priced $
compestitor) $ 103 225000 231,750.00
Bagket &
Highest priced Verizon $ 31.24
Lowest priced Verizon $ 25.17
.owsst priced competitor $ 2080
Greatest Savings (Highest priced
Verizon - Lowest priced ’ $
icompetitor) $ 1044 225000 234800000 § 1,866125.00
Lowest Savings (Lowest priced
Verizon - Lowest priced $
competitor) $ 4.37 225000 883,250.00
Basket 7
Highest priced Verizon $ 41.94
Lowest priced Verizon $ 35.74
L owest priced competitor $ 32.53
Greatest Savings (Highest priced
Verizon - Lowest priced $
competitor) $ 841 225000 2117,250.00 $ 141837500
Lowest Savings {Lowsst priced
Verizon - Lowest priced &
competitor) $ 3.18 225000 715,500.00
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Basket 8

Highest priced Verizon $ 5859
l.owest priced Verizon $ 45.71
Lowest priced competitor $ 4381
Greatest Savings (Highest priced
Verizon ~ Lowest priced $
competitor) $ 14.78 225000 332550000 $_ 2326,500.00
Lowest Savings (Lowest priced
Nerizon - Lowest priced $
competitor) $ 580 225000 1,327,500.00
$ 7,812,000.00
asket §
Highest priced Verizon $ 2495
Lowest priced Verizon $ 1118
Lowest priced competitor $ 10.18
Greatest Savings (Highest priced
Verizon - Lowest priced $
compaetitor) $ 14,76 225000 3,321,000.00 $& 1,769.825.00
Lowest Savings (Lowest priced
NVerizon ~ Lowest priced $
icompetitor) $ 097 225000 218,250.00
Baskset 10
Highest priced Verizon $ 2977
Lowest priced Verizon $ 2375
Lowest priced competitor $ 18.486
Greatest Savings (Highest priced
Verizon - Lowest priced $
competitor) $ 10.31 225000 231975000 $ 1,642,500.00
Lowest Savings {Lowest priced
Verizon - Lowest priced $
competitor) $ 429 225000 965,250.00
Basket 14
Highest priced Verizon $ 38.18
Lowest priced Verizon $ 3227
Lowest priced compstitor $ 28.92
Greatest Savings (Highest priced $
Verfzon ~ Lowest priced $ 928 225000 2,083,500.00 $ 1,418,625.00




ompetitor)

Lowest Savings (Lowest priced

Verizon - Lowast priced $
competitor) $ 3.35 225000 753,750.00
Basket 12

Highest priced Verizon § 52.05

Lowest priced Verizon $ 4365

Lowest priced competitor $ 38.01

Greatost Savings (Highest priced

Verizon — Lowest priced $
competitor) $ 1404 225000 3,159.00000 & 2,214,000,00
Lowest Savings (Lowest priced

Verizon — Lowest priced $
competitor) $ 584 225000 1,268,000.00

Sum highest savings per month

$ 34,638,750.00

Sum of avg
savings per
Sum lowest Savings per month $ ©£,868,500.00 month $ 22,253825.00
Avg savings
Highest savings per year $415,685,000.00 per year $267,043,500.00
Lowest Savings per year $118,422,000.00
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TABLE 4: Comparison of Savings: September 2000 vs. April 2000 Study

September 2000 April 2001 Percentage Change
High end of long distance S 120 million $ 284 million
savings 137%
High end of locsl savings s 97 million $ 416 million 328%
High end of average $ 10.04 $ 13.94
customer long distance
savings per month 38%
High end of average $ 8.08 $ 12.83
customer Jocal savings 59%
Low end of long distance
savings savings $ 46 million s 79 million 72%
Low end of Local savings $ 66 million $ 118 million 79%
Low end of Avg customer
LD savings per month $ 3.87 $ 3.67 5%
Low end of Avg customer
Local savings $ 5.50 $ 3.38 -39%
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CHART 1: Comparative Savings for Consumers that Switch to Verizon Long Distance

Services: Net Monthly Savings for Different Consumers
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CHART 2: Comparative Savings for Consumers Switching from Verizon Local
Services: Net Monthly Savings for Different Consumers
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